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The President’s 
Message

In 1973, when I was already an experienced real esta-
te entrepreneur, I envisioned the shopping center indus-
try as an opportunity to generate constant and lasting 
income for our businesses, and I decided then that our 
company would be a developer. Since that time, our long-
term strategy has proven victorious. Looking today at our 
first five malls, all built in areas that would be the growth 
paths in big cities, we see impressive developments loca-
ted in high-income neighborhoods.

Throughout this period, Multiplan faced the ups and downs 
of the Brazilian economy without mislaying its DNA, in-
vesting, expanding and innovating. We have always been 
a company with its eye on the future, on the long term.
The shopping center model we have been constructing 
and evolving in Brazil over 40 years is completely dif-
ferent from the characteristics seen in others that exist 
abroad. They are projects that seek pleasure and offer 
consumers an inviting environment, hence transforming 
them into much safer meeting points where visitors can 
become involved in many different activities. We introdu-
ced a lot more entertainment into the malls - we were the 
first to put theaters in them, in the 1980s - and services, 
such as the inauguration of the new RibeirãoShopping 
Medical Center with 32 clinics in August 2017.

We continue to renew our vision for anticipating consu-
mer yearnings. In this sense, we applied all of the know-
ledge we acquired over the years to the construction of 
Canoas ParkShopping, supported on the trifecta of natu-
re, amusement and commerce.

It opened on November 23 in the city of Canoas, in Rio Gran-
de do Sul, to resounding success. The first 60 days were fan-
tastic, with sales higher than our forecasts. We opened with 
90.2% of the area already in operation. That number rose a 
bit more, and by the end of January 2018, it stood at 93.4%. 
This represented a record, since in the mall had opened in 
the country in the last three years featuring such numbers.

 ParkShopping Canoas is a new meeting point for the 
Greater Porto Alegre and Vale dos Sinos regions. With 
its fully remodeled park integrated with the mall, ice ska-
ting rink, Events Center, free indoor recreational area and 
much more, it became an instant success.

Encouraged by the results, in 2017 we decided to begin 
work on Jacarepaguá Park. Based on the success in Ca-
noas, we rethought the whole project and the outcome 
will be a mall with a range of experiences not previously 
seen in Rio de Janeiro.

José isaaC peres
CEO

   GRI 102-14, GRI 102-15
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In this country, we had waited for each crisis to run its 
course, we would have accomplished practically nothing. 
We look at the future because people always seek to meet 
each other and be together. Our spirit is one of perma-
nency, through sustainability, innovation and efficiency.
Multiplan’s focus is to remain profitable, to present ex-
tremely high operating and financial margins, to invest in 
and improve its properties, and to evaluate the acquisi-
tion of ownership stakes and develop new areas.

In 2017, during one of the biggest crises in our coun-
try’s history, Multiplan delivered its newest mall along 
with three more expansions, investing R$ 450 million. 
Between 2015 and 2017, we swapped approximately 
1,100 stores, corresponding to an area of 106.3 thou-
sand square meters, maintaining a high occupancy rate 
in our portfolio. And, principally, in 2017, we announced 
the distribution to our shareholders of R$ 240 million in 
Interest on Equity, the highest value ever returned by the 
company in a single year.

We have grown every year, year-after-year, since the 
IPO in 2007. There have been 43 quarters since then, 
with increasing sales in malls. We are proud of this 
achievement!

It seemed unthinkable at the beginning of 2017 that, 
after so many political obstacles, we would reach the 
end of the year in a comfortable situation. Sales at Mul-
tiplan’s malls grew 7% Y-oY and rental revenues rose 
8.4%. Multiplan also posted net income of around R$ 
370 million, 18.4% higher than in the previous year.

Our company continues to invest in innovation, techno-
logical development, greater operational efficiency and 

higher productivity, while also striving to structure a di-
gital platform model for our malls.

In 2018, we acquired 20% of Fulllab’s capital (which 
could reach up to 30%), a company whose main activity 
is development of technological solutions applied to di-
gital retail applications. We are merging the expertise of 
Multiplan’s Digital Innovation team with the knowledge 
of tools and technologies developed by highly experien-
ced e-commerce professionals.

Our goal is to provide more convenience and services 
to both consumers and shopkeepers. This ultimately 
comes down to the desire to bring into the home of 
consumers the full range of retail offers that can be fou-
nd in our malls, always with a focus on real,  physical 
outlets. Our vision is that the growth of the retail trade, 
from the real to the virtual, can actually accelerate sales 
within the malls themselves.

We hope through this report to share our strategy, vision 
and the results achieved.

enjoy your reading!

president’s messaGe
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about the report

For seven years, Multiplan has disclosed its environmental, 
social and economic-financial results through the annual 
publication of its Sustainability Report. The last report re-
ferred to the year of 2016.

This report was prepared in accordance with GRI Stan-
dards: essential option. The information corresponds to 
the period from January 1 to December 31, 2017. The GRI 
indicators reported here were associated with the United 
Nations Sustainable Development Goals, an international 
voluntary initiative endorsed by Multiplan.

As in previous years, with the exception of economic and 
financial information, Multiplan opted not to commission 
an external verification of this report. To guarantee quality, 

each year, the document is carefully reviewed by the Fi-
nancial Vice President’s office, the Investors Relation area 
and Multiplan’s Compliance department.

Currently, the company owns 50% of Parque Shopping 
Maceió in partnership with Aliansce Shopping Centers, 
responsible for the administration of the venture. Therefo-
re, the data presented in this report regarding this project 
will only be from the financial area, because it directly im-
pacts the company’s overall results.

For clarification or doubts, Multiplan has established the following relationship channels:

investor relations department

       Telephone: 55 (21) 3031-5600
       E-mail: ri@multiplan.com.br

Previous reports are available for viewing or download on the website  
http://ri.multiplan.com.br/static/ptb/relatorio-anual.asp?idioma=ptb.

   GRI 102-45, GRI 102-50, GRI 102-51, GRI 102-52, GRI 102-53, GRI 102-54, GRI 102-56
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Materiality
   GRI 102-40, GRI 102-42, GRI 102-43, GRI 102-44, GRI 102-46, GRI 102-47, GRI 102-48, GRI 102-49, GRI 103-1

Through an on-line survey conducted in 2015, Multiplan 
identified the material themes for its business and respec-
tive GRI indicators. Hence, the content of the report was 
defined, considering the company’s activities and the im-
pacts, expectations and interests of its main stakeholders.

For the engagement and production of the Materiality Matrix, 
four main interest groups were selected: investors, suppliers, 
analysts and employees. Taking into account their interests and 
capabilities, the definitions were based on the impacts directed 
at them resulting from the company’s activities and services.

Multiplan once again used the results of this process to 
define the content of the 2017 Sustainability Report. There 
was no reformulation of the information in relation to pre-
vious editions.

material themes limit: where the  
impact occurs 

Gri Correlation 
standards

Investment in infrastructure: learn about Multiplan's infrastructure 
investments, such as road works and counterparty contributions, among 
others.

Society, shareholders 
and clients

GRI 201-1,  
GRI 203-1,  
GRI 203-2

Management of energy consumption: learn about how the malls monitor 
their energy consumption actions and energy efficiency practices.

Environment, 
shareholders and 

clients

GRI 302-1,  
GRI 302-4 

Environmental campaigns in shopping malls: learn about the shopping 
centers' environmental awareness campaigns.

Environment, society, 
shareholders, clients 

and collaborators
GRI 413-1

Donation campaigns in the shopping malls: learn about the main campaigns 
in benefit of society in general.

Society, shareholders 
and clients GRI 413-1

about the report
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2017’s hiGhliGhts2017’s 
Highlights

three expansions 
were inaugurated: 

the medical 
Center at the 

ribeirãoshopping; 
pátio savassi; and 
villagemall, with a 

total of 10,000m² of 
Gla

rental revenues 
exceeded r$ 1 billion 

in 2017

 the company 
recorded net income 
of r$ 369.4 million, 

growing 18.4%

retailers’ sales 
grew 6.8% in 

2017. this was 
the highest sales 
productivity for 

multiplan shopping 
malls

 the average 
occupancy rate 

remained high in 
2017, standing at 

97.4%

 multiplan’s share 
(mult3 ticker on 

the b3) appreciated 
19.4% in the year, 

with an average daily 
trading volume of r$ 

52.1 million
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about multiplan

Considered one of the largest shopping center companies 
in Brazil and with wide experience in the sector, Multiplan 
Empreendimentos Imobiliários S.A. was founded in 1974 
as a full service company responsible for the planning, 
development, ownership and administration of its 
shopping centers. 

With 19 malls in its portfolio throughout Brazil, the 
company manages 18 directly, with a 77% average 
stake: BarraShopping, New York City Center, 
ParkShoppingCampoGrande and VillageMall, in Rio 
de Janeiro (RJ); BH Shopping, DiamondMall and Pátio 
Savassi, in Belo Horizonte (MG); MorumbiShopping, 
ShoppingAnáliaFranco and ShoppingVilaOlímpia, 
in São Paulo (SP); JundiaíShopping, in Jundiaí (SP); 
ParkShoppingSãoCaetano, in São Caetano do Sul 
(SP); RibeirãoShopping and ShoppingSanta Ursula, 
in Ribeirão Preto (SP); ParkShopping, in Brasília (DF); 
ParkShoppingBarigüi, in Curitiba (PR); BarraShoppingSul, 
in Porto Alegre (RS); and ParkShopping Canoas, in 
Canoas (RS). Multiplan has a 50% interest in Parque 
Shopping Maceió, in Maceió (AL). 

At the end of 2017, Multiplan’s 19 malls had a total GLA 
of 833,165m2, with more than 5,400 stores and an 
annual estimate of 180 million visits. The company also 
owns two sets of commercial towers - corresponding to 
an average owenrship interest of 92.4% - with total GLA 
of 87,558 m², which, added to the shopping center ABL, 
totals 920,723 m².

In the second half of 2017, Multiplan delivered a shopping 
center (ParkShopping Canoas) and three expansions 
(RibeirãoShopping Medical Center, the second phase 
of Expansion II of Pátio Savassi and Expansion I of 
VillageMall), which contributed with an increase of 57,600 
m² in Total GLA, a growth of 7%.

In November, the Canoas ParkShopping project was 
inaugurated, located in Rio Grande do Sul. Multiplan’s 
19th mall is state-of-the-art in terms of technology 
and condominium efficiency, and a standout in terms of 
merging nature, entertainment and shopping experiences 
through a full mix distributed over 48,711 m² (see more 
details on page 18).

The RibeirãoShopping Medical Center was inaugurated 
in August 2017, representing an investment of R$ 36 
million. The new area contains 6,200m2 of GLA and 
features more than 30 clinics, a day hospital, image 
center, clinical analysis laboratory, auditorium and coffee 
shop. With numerous medical specialties, cutting-edge 
technology, comfort and ease for patients, the estimate 
is that the Medical Center complex will service some 
90,000 persons per month.

The second phase of Expansion II of Pátio Savassi was 
inaugurated in November 2017, completely leased and with 
two new anchors, a theater with total GLA of 2,300m2, in 
addition to 95 parking spaces on two underground floors. 

Considering the two phases of Expansion II, 4,100m² of 
GLA were added to the mall, totaling 21,100m² of GLA, an 
increase of 21.4%. 

The first expansion at VillageMall was also split into two 
phases, adding 3,800 m2 of total GLA. The first phase, with 
approximately 1,100bm2 and 100% already leased, was 
inaugurated in December 2017 and has four operations. 
The other two were inaugurated during the first half of 
2018. 

Thus, Multiplan continues to grow in a sustainable 
manner, aligning the quality of its current portfolio with 
a guarantee of profitability to shareholders, based on the 
main objectives of its strategy: to identify markets and 
locations for future shopping center developments; to 
take advantage of real estate development opportunities; 
to focus on boosting returns and financial discipline; and 
to invest in people and processes.

   GRI 102-1, GRI 102-2, GRI 102-4, GRI 102-5, GRI 102-7, GRI 203-2
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multiplan generates more than 70,000 direct 
jobs through its shopping centers. there are 
opportunities available for all educational 
backgrounds and levels. in 2017, the company’s 
19 malls generated r$ 14.7 billion in sales. the 
operational chain that sustains a shopping 
center generates jobs and income for the 
country’s most varied sectors, from food to 
manufacturing, through services and leisure, 
and is a portal for multinational companies to 
enter the country.

total jobs generated by mall 
(multiplan employees + tenants) 

ShoppingAnáliaFranco            3,851 

ParkShoppingBarigüi            3,920 

BarraShopping          10,400 

BarraShoppingSul            3,069 

BH Shopping            6,281 

ParkShoppingCampoGrande            4,356 

DiamondMall            3,006 

JundiaíShopping            2,751 

MorumbiShopping            6,805 

ParkShopping            4,189 

Pátio Savassi            1,956 

RibeirãoShopping            3,900 

ShoppingSantaÚrsula            1,864 

ParkShoppingSãoCaetano            3,818 

ShoppingVilaOlímpia            3,014 

VillageMall            1,594 

New York City Center            1,500 

ParkShopping Canoas            3,046 

Parque Shopping Maceió            3,600

Total 72,920

about multiplan
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Business Market 

   GRI 102-6

markets served shopping center Geographical location Client type

Rio de Janeiro – RJ

BarraShopping

Barra da Tijuca, Zona Oeste
77% classes A and B 61% women

New York City Center

VillageMall Class A N/A

ParkShoppingCampoGrande Campo Grande, Zona Oeste Classes B and C N/A

São Paulo – Capital – SP

MorumbiShopping Itaim Bibi, Zona Sul 90% classes A and B 52% women

ShoppingAnáliaFranco Jardim Anália Franco, Zona Leste 91% classes A and B 56% women

ShoppingVilaOlímpia Vila Olímpia, Zona Sul 91% classes A and B, 8% class C and 1% classes D and E 69% women

São Paulo – Interior – SP

JundiaíShopping Anhangabaú, Jundiaí Classes A and B N/A

ParkShoppingSãoCaetano Cerâmica, São Caetano do Sul Classes A and B N/A

RibeirãoShopping Jardim Califórnia, Ribeirão Preto 73% classes A and B 53% women

Shopping Santa Úrsula Higienópolis, Ribeirão Preto 57% classes A and B 66% women

Belo Horizonte – MG

BH Shopping Belvedere 84% classes A and B 56% women

DiamondMall Lourdes 90% classes A and B 55% women

Pátio Savassi Funcionários 88% classes A and B 57% women

Porto Alegre – RS BarraShoppingSul Cristal 86% classes A and B 55% women

Canoas – RS ParkShopping Canoas Marechal Rondon Classes A and B 57% women

Curitiba – PR ParkShoppingBarigüi Ecoville 91% classes A and B 54% women

Brasília – DF ParkShopping Guará 88% classes A and B 59% women

Maceió – AL Parque Shopping Maceió Cruz das Almas Classes A, B and C N/A

about multiplan
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•   Creation of Embraplan, Multiplan’s first 
company.

•  Inauguration of the first international 
shopping center in Portugal, 
CascaiShopping, and the first medical center 
in a mall, BarraShopping Medical Center.

•  Launch of six projects: Barra Golden 
Green Residential Condominium, in Rio de 
Janeiro; Morumbi Office Tower Commercial 
Building, in São Paulo; DiamondMall, in Belo 
Horizonte; New York City Center, in Rio de 
Janeiro; ShoppingAnáliaFranco, in São Paulo; 
and the Il Villaggio Condominium in Miami.

•  More inaugurations: BarraShoppingSul, in 
Porto Alegre; ShoppingVilaOlímpia, in São 
Paulo; and ParkShoppingSãoCaetano, in the 
ABC Paulista region.

•  Acquisition of 37.5% of ShoppingSanta 
Ursula, in Ribeirão Preto (SP).

•  Delivery of the MorumbiShopping 
Professional Center.

•  Finalization of expansion works: 
RibeirãoShopping, ParkShoppingBarigüi, 
ShoppingAnáliaFranco, BH Shopping and 
Pátio Savassi; creation of the Gourmet 
Space in ParkShopping. 

•   Delivery of BarraShopping’ 7th expansion, in 
Rio de Janeiro, with the Medical Center II.

•   Delivery of Diamond Tower, commercial and 
Résidence du Lac developments, residential, 
in Porto Alegre. 

•   Acquisition of important ownership positions 
in MorumbiShopping and BarraShopping.

•   The Multiplan logo, a four-leaf clover, was 
inspired by the BR-040 clover highway 
interchange next to BH Shopping. 

•  Inauguration of its first shopping 
center, BH Shopping, in Minas Gerais, 
followed by the inaugurations of other 
complexes: RibeirãoShopping, in Ribeirão 
Preto; BarraShopping, in Rio de Janeiro; 
MorumbiShopping, in São Paulo; and 
ParkShopping, in Brasilia.

•  Delivery of the Chácara Santa Elena 
Residential Condominium in São Paulo. 

•   Inauguration of the Centro Empresarial 
BarraShopping, Residential Condominium 
Península Green, Residential Condominium 
Royal Green Península, in Rio de Janeiro, and 
ParkShoppingBarigüi, in Curitiba (PR). 

•   Start of partnership with the Ontario Teachers’ 
Pension Plan.

•   Acquisition of 83.8% of Shopping Pátio 
Savassi, in Belo Horizonte.

•   Company goes public on the BM&FBovespa 

•  Completion of the Cristal Tower project, 
annexed to BarraShoppingSul, in Porto 
Alegre.

•  Inaugurations: ParkShoppingSãoCaetano, 
in São Caetano do Sul; towers of 
Morumbi Corporate, in São Paulo; 
JundiaíShopping, in Jundiaí; VillageMall 
and ParkShoppingCampoGrande, in Rio de 
Janeiro; ParkShopping Corporate, in Brasilia; 
and Parque Shopping Maceió, in Maceió.

•  Acquisition of 30% of the shares of 
ShoppingVilaOlímpia, increasing stake to 
60%. 

•  Sale of the Morumbi Tower Business Center.

•  Inauguration of ParkShopping Canoas, 
in Canoas.

•  Inauguration of the RibeirãoShopping 
Medical Center in Ribeirão Preto.

•  Completion of the second phase 
of the Expansion II project at Pátio 
Savassi, in Belo Horizonte.

•  VillageMall Expansion I First Stage 
Finalization, in Rio de Janeiro.

•  Acquisition of stake in 
ParkShoppingBarigüi.

Multiplan  
since its 
inception 

1979
to 1983

1991
to 1999

2000
to 2007

2008
to 2010

2011
to 2013

2014
to 2016 20171974

Institutional relations
Since its foundation, Multiplan has actively participated in the in-
dustry’s discussions, with the commitment to foster, strengthen 
and collaborate with the development and growth of the sector 
in Brazil, in addition to looking after the interests of its members.  

The company is one of the founders of the Brazilian Association 
of Shopping Centers (Abrasce) and acts intensively in the sec-
tor’s decisions, both economically and politically, participating in 
discussions about legislation that changes the rules involving 
shopping centers. Currently, Vander Giordano, director of Insti-
tutional Relations, is a member of Abrasce’s Board of Directors.

   GRI 102-13
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Portfolio

   GRI 102-2

With a diversified and resilient portfolio, Multiplan had shopping malls and commercial real estate developments with a total GLA of 917,702 m² in 2017, as shown 
in the following table:

portfolio 2017 opened state multiplan  
%

total Gla 
average

sales 
(year)¹

rent
(year)2

average occupation
rate

shopping centers in operation  
BH Shopping 1979 MG 80.0% 47,164 m² 26,116 R$/m² 2,260 R$/m² 97.2%
RibeirãoShopping 1981 SP 81.6% 71,249 m² 14,561 R$/m² 1,044 R$/m² 95.9%
BarraShopping 1981 RJ 65.8% 78,175 m² 28,163 R$/m² 2,680 R$/m² 99.6%
MorumbiShopping 1982 SP 73.7% 55,944 m² 33,365 R$/m² 3,005 R$/m² 99.0%
ParkShopping 1983 DF 61.6% 53,592 m² 23,424 R$/m² 1,754 R$/m² 98.2%
DiamondMall 1996 MG 90.0% 21,385 m² 28,985 R$/m² 2,435 R$/m² 98.4%
New York City Center 1999 RJ 50.0% 22,257 m² 10,324 R$/m² 740 R$/m² 100.0%
ShoppingAnáliaFranco 1999 SP 30.0% 51,611 m² 23,108 R$/m² 1,835 R$/m² 97.6%
ParkShoppingBarigüi 2003 PR 93.3% 52,332 m² 19,868 R$/m² 1,252 R$/m² 99.1%
Pátio Savassi 2004 MG 96.5% 19,794 m² 22,563 R$/m² 1,675 R$/m² 97.5%
ShoppingSantaÚrsula 1999 SP 62.5% 23,199 m² 8,001 R$/m² 293 R$/m² 90.2%
BarraShoppingSul 2008 RS 100.0% 73,001 m² 15,040 R$/m² 776 R$/m² 97.4%
ShoppingVilaOlímpia 2009 SP 60.0% 28,375 m² 17,091 R$/m² 1,167 R$/m² 96.1%
ParkShoppingSãoCaetano 2011 SP 100.0% 39,253 m² 16,565 R$/m² 1,119 R$/m² 98.8%
JundiaíShopping 2012 SP 100.0% 34,822 m² 14,380 R$/m² 895 R$/m² 98.7%
ParkShoppingCampoGrande 2012 RJ 90.0% 43,784 m² 13,809 R$/m² 893 R$/m² 93.8%
VillageMall 2012 RJ 100.0% 25,747 m² 22,456 R$/m² 1,169 R$/m² 98.2%
Parque Shopping Maceió 2013 AL 50.0% 37,047 m² 11,749 R$/m² 776 R$/m² 95.7%
ParkShopping Canoas 2017 RS 80.0% 48,711 m² 1,377 R$/m² 62 R$/m² 92.2%
Subtotal shopping centers in operation  -  - 77,0% 827,444 m² 20,439 R$/m² 1,447 R$/m² 97.4%
Commercial Towers
ParkShopping Corporate 2012 DF 50.0% 13,360 m² - - 22.9%
Morumbi Corporate 2013 SP 100.0% 74,198 m² - - 98.1%
Subtotal commercial towers 92.4% 87,558 m²  -  - - 
Total properties for lease 78.6% 915,002 m² -  - - 
VillageMall - Exp I 2018 RJ 100.0% 2,700 m² - - 73.9%
Expansions under development 100.0% 2,700 m²
total portfolio 78.5 % 917,702 m²

1 Sales per square meter: the sales/m2 calculation considers only the GLA of stores that report sales, and excludes sales by kiosks, since these operations are not included in the total GLA.
2  Rent per square meter: sum of the minimum and supplementary leases charged to the tenants divided by the respective GLA. It is worth noting that this GLA includes stores that are already leased but have 

not yet begun to operate (e.g., stores being prepared for opening).

about multiplan
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Operations 
map

      BRASíLIA
  ParkShopping
  ParkShopping Corporate

      MACEIó
  Parque Shopping Maceió

      BELO HORIZONTE
  Pátio Savassi
  DiamondMall
  BH Shopping

      RIO DE JANEIRO
  BarraShopping
  New York City Center
  VillageMall
  ParkShoppingCampoGrande
  Park Jacarepaguá

      SãO PAULO
  ShoppingAnáliaFranco
  MorumbiShopping
  ShoppingVilaOlímpia
  Morumbi Corporate

      CURITIBA
  ParkShoppingBarigüi

      PORTO ALEGRE
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      CANOAS
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  Shopping centers in operation
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  Shopping center in development
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      RIBEIRãO PRETO
  Shopping Santa Úrsula
  RibeirãoShopping
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Offering convenience and a number of 
facilities, Multiplan’s shopping centers are 
points of reference in the cities in which 
they have been built. By driving the urban 
development of their surroundings, the 
projects contribute directly to the improvement 
of the population’s quality of life. 
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inauguration 2017: 
ParkShopping Canoas

rio Grande do sul

   GRI 203-2
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Multiplan opened ParkShopping Canoas in November 2017, 
changing the life of an entire region by generating up to 2,500 
direct jobs during the construction and more than 3,000 jobs 
upon entering into operation. This was the largest job offer in 
the region in the past year, accounting for more than 90% of the 
Canoas municipal employment database in Rio Grande do Sul. 

The project also has a fitness gym, indoor amusement park, se-
ven stadium movie theaters, six restaurants with balconies over-
looking the park and a food court featuring 26 operations. The 
food court spreads over 2,400 m² with a 12-meter-high ceiling 
where a 63 m² LED screen is installed to display videos, shows 
and sports. The mall offers cell phone chargers for public use.

There is also amusement for all tastes: an area designed by 
the acclaimed artist Carlos Vergara allows children to play 
in the midst of a large legume garden. The skating rink can 
be transformed into a large event venue with different at-
tractions throughout the year. 

With an area of influence throughout Greater Porto Ale-
gre and Sinos Valley regions, representing an important 
industrial area of the state, the mall benefits more than 
one million people. ParkShopping Canoas is located 10.8 
km from Salgado Filho Airport, 26 km from São Leopoldo 
and 30 km from Novo Hamburgo. It is a transit point for 
thousands of people from these regions, as the city is lo-
cated on the BR-116 Highway.

The new mall has 2,600 parking spaces, of which appro-
ximately 1,500 are covered. In order to enhance access 
and circulation in the region and improve landscaping, 
Multiplan has invested R$ 35 million in construction of 
roads, signposts, sidewalks and power and transmission 
line substations, ranging from the extension of the BR-
116 Highway to the duplication of Farroupilha Avenue, to-
taling some 2.7 km² of roads in an area of 25,000 square 
meters. The company also built a modern 80-foot steel 
and glass walkway that links Getúlio Vargas Municipal 
Park to the mall.

Fully developed and built with a focus on sustainabili-
ty and low condominium costs, the project stands out 
as the largest photovoltaic plant ever built on a project 
in South America, encompassing an area of 18,000 m²  

with 4,160 PVC panels rated at a production capacity of 
1.3 megawatts. The mall also has six trees with solar pa-
nels in the parking lot, a rainwater reuse system, an ar-
tesian well for irrigation and cooling towers for the air 
conditioning system, a sewage treatment plant (ETE) for 
water reuse, LED-equipped light fixtures, and use of hi-
gh-performance “low-e” glass with significant reduction 
in energy consumption and air-conditioning. All of these 
characteristics have already qualified the venture to re-
ceive LEED certification, which recognizes the high sus-
tainability standard of the project and is awarded by the 
US Green Building Council (USGBC), a non-governmen-
tal institution focused on the eco-efficiency of buildings 
worldwide.

The social actions promoted in the Getúlio Vargas 
Municipal Park are one of 2017’s highlights. The Cur-
ta Seu-Enjoy Your Park project, run on weekends, pre-
sents actions in the fields of health and wellness, inclu-
ding tai chi chuan classes, outdoor gymnastics classes, 
zumba, guided walks and relaxation sessions. The pro-
gram also has featured music, dance, theater and cir-
cus shows, as well as Dancing Fountain water shows. 
During the year, the project directly impacted more 
than 20,000 people.

O parkshopping Canoas is a 
revolutionary project in the country. With an 
investment of r$ 500 million, it was 
the first mall built on the trifecta of 
nature, entertainment and shopping, 
adjoining the Getúlio Vargas Municipal Park 
(completely renovated and delivered to the 
population in 2016) through a glassed-in 
pedestrian path. It also offers a children’s 
playground and the first ice-skating 
rink in the region, in addition to 264 
stores distributed over 48,000 square 
meters of Gla. 

ParkShopping Canoas
rio Grande do sul
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ParkShopping Canoas

Events Center:
2,400m² and capacity for 

up to 1,200 people

Movies: 
7 stadium 

projection rooms

Sales in 2017:
r$ 71.9 million

Traffic in 2017:
860,000 visits

rio Grande do sul

/parkshoppingcanoas

/ParkShoppingCanoasOficial

parkshoppingcanoas.com.br

Also in terms of entertainment, on its first Christmas, 
the mall offered visitors 40 presentations of the “Ange-
lis,” show, created exclusively by the D’Arte group, refe-
rencing Gramado’s Christmas Light presentation, in ad-
dition to the installation of a 40-m-tall LED tree outside 
the mall.

Number of stores:
264

Parking:
2,600 spaces 
(1,500 covered)
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BarraShopping

rio de Janeiro
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BarraShopping

Located in Barra da Tijuca and inaugurated in 1981, the mall 
is a landmark in Rio de Janeiro’s development process, con-
tributing to the occupation and growth of its neighborhood. 
With the construction of 11 commercial buildings and 20 
residential buildings near the complex, Multiplan contribu-
ted to making Barra the region with the most investments 
in the city and, consequently, with higher potential for de-
velopment.

After seven expansions, BarraShopping represents one of 
the highest sales and rent per square meter in the com-
pany’s portfolio. The nearly 700 stores spread over an area 
of 1.2 km² offer a complete mix of services, shopping, lei-
sure, restaurants and conveniences. The BarraShopping 
Medical Center hosts 36 clinics.

In 2017, the project was elected for the eighth consecutive 
year the favorite mall of the local residents (the “Cariocas”), 
according to a survey by the “O Globo” newspaper. During 
the year, the mall replaced lighting in the common areas 
and parking lots with LED bulbs, representing savings of 
approximately 50% in the consumption of electric lighting 
energy. Other highlights of 2017: a new water reuse station, 
which supplies water for the air conditioning cooling equip-
ment, with a total volume of 86.4 million liters; inclusion of 
biodegradable materials in the mall’s cleaning processes; 
installation of collection points for batteries and recycling 
of all fluorescent lamps and metallic vapor - used in tech-
nical areas and open-air parking lots.

Number of Shops:
691

Jobs:
10,400

Sales in 2017:
r$ 2.182 billion

Traffic in 2017: 
25.1 million visits

rio de Janeiro

/barrashoppingoficial

/BarraShoppingOficial

barrashopping.com.br
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New York City 
Center

rio de Janeiro
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The mall is an entertainment, food and shopping hub, 
and hosts a modern and large workout academy with a 
four-story structure for weight training and other sports 
activities. Integrated into the BarraShopping complex 
since 2003 by a corridor of 50 stores, the New York City 
Center also boasts 18 stadium movie theaters, including 
a 4DX and IMAX room, a mega-bookstore, beer parlors, 
bank branches and anchor stores in the clothing and 
electronics segments.

Over the past three years, the New York City Center has 
undergone an intense re-mix, bringing to the complex 
seven new highly desired and successful nationally-k-
nown food operations, with a total swap of 1,472 m² 
GLA. The project also benefited from the inauguration 
of the BRT BarraShopping station, directly connected 
to the mall, through which the company started to ac-
cess more than 5,000 people daily, boosting its flow to 
approximately 30,000 clients per day.

Sporting a bold architectural design and considered 
a benchmark for the intelligent use of energy in the 
country, the mall was inaugurated in 1999, introducing 
a large open area, 35-meter-high ceilings and white 
canvas coverage of 5,400 m². All this favors natural 
light and ventilation and does not require the use of air 
conditioning, which generates savings of about 20% in 
power costs.

Number of shops:
45

Jobs:
1,500

Sales in 2017:
r$ 229.4 million

Traffic in 2017:
9.9 million visits

/barrashoppingoficial

/BarraShoppingOficial

newyorkcitycenter.com.br

New York City Center
rio de Janeiro
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ParkShopping
CampoGrande

rio de Janeiro
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Located in one of the neighborhoods with great potential 
for economic development in Rio de Janeiro, the mall ser-
ves approximately 650,000 people in its area of influence, 
from classes B and C. With 287 stores, 22 anchors and 
mega-stores, seven UCI movie theaters, an indoor park 
HotZone and 2,100 parking spaces, it is a modern project 
that sports a glass façade, natural lighting, ample access 
through wide corridors that favor mobility.

The outside food complex is notable for its unprecedented 
architectural design, containing six restaurants sited arou-
nd a lake with water-lilies and an illuminated fountain. The 
view is of a forest reserve and there is also a suspended 
food court with lots of greenery and natural light.

In 2017, through the Sports Incentive Law, the National Ta-
ble Tennis Championship was held at the complex. In all, 
48 athletes passed through ParkShoppingCampoGrande, 
entering the series of matches in a number of categories, 
including Paralympic. The mall also ran a blood donation 
campaign and supported the Pink October campaign.

The project is installing photovoltaic panels on its roof. The 
electricity plant will be able to generate 1,000kW peak 
energy, in addition to helping reduce the condominium 
costs of the venture.

Number of shops:
287

Jobs:
4,300

Sales in 2017:
r$ 547.6 million

Traffic in 2017:
8.4 million visits

/parkshoppingcg

/parkshoppingcg.oficial

parkshoppingcampogrande.com.br

ParkShoppingCampoGrande
rio de Janeiro
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VillageMall

rio de Janeiro
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The project has five years of history in the fields of fashion, cul-
ture, services and gastronomy. These are the strengths of Villa-
geMall, with its portfolio of international and national brands, a 
theater for 1,060 people, four VIP movie theaters and a dining 
court with a terrace facing the Tijuca Lagoon. The mall features 
8,000 m² of glass in skylights and atriums, making great use of 
natural light.

In 2017, the project initiated implementation of a structured 
process for selective collection and management of its solid 
waste, segregating the organic material and generating more 
recyclable resources. Another highlight of VillageMall is the re-
placement of cold cathode light bulbs with LED bulbs at some 
locations in the complex.

The project is also undergoing an expansion of 3,800m2 of 
GLA, with the first phase already inaugurated; in all, six restau-
rants will be built in an area of 1,100 m².

Number of stores:
158

Jobs:
1,500

Sales in 2017:
r$ 524 million

Traffic in 2017:
3.7 million visits

/villagemall

/villagemalloficial

shoppingvillagemall.com.br

VillageMall
rio de Janeiro
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Morumbi 
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são paulo
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MorumbiShopping

Precursor of São Paulo Fashion Week, with the creation of 
Morumbi Fashion Brasil, the mall was inaugurated in 1982 
and has already undergone five expansions. It is integra-
ted as a multi-use complex formed by the Morumbi Office 
Tower, MorumbiBusinessCenter, MorumbiShopping and 
Morumbi Corporate Office buildings. 

The development is one of the company’s most succes-
sful, as it has the highest sale and rent per square meter 
among Multiplan’s 19 shopping center developments. Re-
cognized by the main press outlets in São Paulo as the 
most complete mall, MorumbiShopping positioned itself 
as a point of reference in the city as a democratic space 
where there is something for everyone.

In 2017, a bike rack was built near the Chucri Zaidan bicy-
cle lane, which gives access to the mall. The new structure 
services cyclists’ needs, and includes and has lockers, an 
electric air pump and tools for small repairs. Furthermo-
re, LED lamps were installed throughout the interior areas 
as was a composting project that receives organic waste 
from the complex’s food facilities and the garden. 

Number of shops:
502

Jobs:
6,800

Sales in 2017:
r$ 1.839 billion

Traffic in 2017:
23.5 million visits

são paulo

/morumbishopping

/MorumbiShoppingOficial

morumbishopping.com.br
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Jundiaí
Shopping

são paulo
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JundiaíShopping

Open since 2012, the mall offers the region unpreceden-
ted infrastructure for entertainment, services, shopping 
and gastronomy. The project is aligned with the multi-use 
concept and there are plans to build commercial towers, 
in addition to a future expansion, which could add 11,616 
m² of GLA to the project. Located 60km from São Paulo, 
JundiaíShopping serves the population of both the city of 
Jundiaí and also from neighboring areas. 

In 2017, JundiaíShopping celebrated its fifth anniversary 
and further consolidated itself as an enterprise that brou-
ght to the city desired brands, services that generate con-
venience, entertainment and gastronomy. Throughout 
the year, the mall ran promotional campaigns targeted 
and recognized throughout the region, promoted cultural 
exhibitions - especially the “Dinosaurs” exhibition - and 
put on other free events. Moreover, the complex renewed 
its store mix through new contracts and, consequently, 
generated new jobs.

Number of shops:
216

Jobs:
3,879

Sales in 2017:
r$ 482.5 million

Traffic in 2017:
5.5 million visits

são paulo

/jundiaishopping

/JundiaiShoppingOficial

jundiaishopping.com.br
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ParkShoppingSãoCaetano

Recognized as the third best shopping center in São Paulo by 
the “O Estado de S. Paulo” newspaper, the development was 
inaugurated in 2011 and entered into operation already with 
a second expansion phase prepared, to add 10,664 m², along 
with the construction of four commercial towers, following the 
multi-use concept. Located in the Espaço Cerâmica, the first 
planned neighborhood in the ABC Paulista region, the mall 
will be next door to a hospital and a municipal nursery school. 

The architecture helps achieve integration with the environ-
ment and the extensive use of glass panels, which favor na-
tural lighting, saves energy and offers a more pleasant am-
biance. The main objective of the project was to showcase 
the stores and transmit to consumers a pleasant and safe 
experience, making the integration of all spaces as simple 
and direct as possible. A rainwater reuse system was installed 
along with drainage of the air conditioning system and, in the 
future, a sewage treatment plant for the restrooms and coo-
ling towers also will be added.

Since its inauguration, 14 commercial buildings and a large 
condominium of houses have been built, where some 3,700 
persons now reside, along with four commercial towers and 
two hotels in the neighborhood.

Number of shops:
250

Jobs:
3,800

Sales in 2017:
r$ 634 million

Traffic in 2017:
5.3 million visits

são paulo

/parkshoppingsaocaetano

/pssaocaetano

parkshoppingsaocaetano.com.br
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RibeirãoShopping
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RibeirãoShopping

Linking a multi-use/hotel complex with hotel, the Centro Em-
presarial Ribeirão Office Tower and the Centro Profissional 
RibeirãoShopping, the project - inaugurated in 1981 - was the 
first shopping center in Ribeirão Preto, one of the most eco-
nomically important cities in the state of São Paulo. After the 
last three expansions, which have nearly doubled the center’s 
gross area in two years, there now are plans to build four high 
luxury residential buildings and a new commercial tower.

With several actions taken in 2017, RibeirãoShopping ended 
the year with its Christmas campaign, donating gifts to needy 
children in the city. This time, more than 350 children from 
four philanthropic institutions benefited. In addition, in Oc-
tober, children’s month, the mall hosted kids from a charitable 
institution for children for a day of fun. 

Eletricity-use management is another project highlight. In 
2017, a reduction in energy consumption of 8% was registe-
red due to two initiatives: the installation of LED lighting fix-
tures and automation of the Cold Water Station (CAG). Also 
related to environmental actions, the mall was the maintainer 
of the Park of the Arts and carried out a new tree planting 
campaign there. 

Number of shops:
398

Jobs:
3,600

Sales in 2017:
r$ 817 million

Traffic in 2017:
10.4 million visits

são paulo

/ribeiraoshopping

/ribeiraoshopping

ribeiraoshopping.com.br
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RibeirãoShopping

Medical Center  
Ribeirão Preto 
The RibeirãoShopping Medical Center was inaugurated in Au-
gust 2017 and features more than 30 clinics, a day hospital, 
an imaging center, a clinical analysis laboratory, an auditorium 
and a coffee shop, occupying 6,200 m² of GLA. With an inno-
vative health service concept, the complex hosts a number of 
medical specialties care providers, with state-of-the-arttech-
nology, comfort and ease for patients. 

The Medical Center is fully integrated with RibeirãoShopping 
and offers clinical neurology, vascular surgery, imaging cen-
ter, pediatric and general practice first aid, orthopedics, gastro 
and proctology, urology, dentistry, spinal and pain clinic, der-
matology, plastic surgery, gynecology, ophthalmology, otorri-
no, hearing aid sales, as well as laboratory services for clinical 
analysis, anesthesiology and a day hospital, enabling patients 
to resolve everything in a single location.

About R$ 100 million was invested, of which R$ 36 million 
was by Multiplan in the Medical Center and the remainder by 
the clinics themselves in complementary works and equip-
ment purchases. The Medical Center project was one of the 
winners of the XIII Corporate Architecture Award, one of Latin 
America’s most important, in the “Health – Health Buildings” 
category. About 500 professionals work on the site.

são paulo
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Shopping 
AnáliaFranco
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ShoppingAnáliaFranco

One of the precursors of the development of and increase in 
property values in the region where it is located, the Jardim 
Anália Franco neighborhood, the mall - inaugurated in 1999 
- is a point of reference regarding lifestyle and quality. One of 
its main features has been to organize large events with wide 
repercussion and its history is replete with social and cultural 
actions such as shows and free exhibitions, along with fashion 
events that present the top trends of each season.

A number of large events and promotions were put on in 2017 
in celebration of the mall’s 18th anniversary, including exhibi-
tions and presentations aimed at children and youth, presen-
ting technology, such as “Lemonade”; in the field of education, 
such as “Transit and I” and “Mostra Catavento”; offering un-
limited fun, such as “Casa Crayola,” “Giant Trampolim in the 
Enchanted Forest”; and interactive exhibits such as “3D Magic 
Art” and “Transformers.” An institutional campaign called Pro-
ject Admiração was launched, involving a documentary series 
telling ten stories of residents who have made a difference in 
the shopping center’s region. 

Number of shops:
402

Jobs:
3,800

Sales in 2017:
r$ 1.157 billion

Traffic in 2017:
13.7 million visits

são paulo

/ribeiraoshopping

/ribeiraoshopping

ribeiraoshopping.com.br
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Shopping
SantaÚrsula
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ShoppingSantaÚrsula

With a privileged location in the central region of Ribei-
rão Preto, ShoppingSanta Ursula has combined luxury and 
simplicity since 2008, when it was acquired by Multiplan. 
It is undergoing a store remix, with new brands to be intro-
duced and improvements in its architecture and landsca-
ping details. Deriving from the sky light concept, the mall 
boasts large glass structures that allow the use of natural 
light and saves energy. 

In 2017, ShoppingSanta Ursula innovated at Christmasti-
me, with its Lucky Roulette campaign. The project consis-
ted of a game in which customers, after presenting pur-
chase slips, won the right to spin a virtual roulette to win 
prizes.

In addition to this action, the children’s theater held every 
Saturday of the year remained in permanent activity, and 
brought families to shopping center to participate in free 
and varied cultural interactions each week. 

Number of shops:
193

Jobs:
1,900

Sales in 2017:
r$ 161 million

Traffic in 2017:
2.5 million visits

são paulo

/shoppingsantaursula

/shoppingsantaursula

shoppingsantaursula.com.br
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ShoppingVilaOlímpia

Located in one of the fastest growing neighborhoods in 
the city of São Paulo and close to prime regions such as 
Vila Nova Conceição, Moema and Itaim, the mall attracts 
a qualified audience that can enjoy, among other attrac-
tions, seven movie projection halls, an 800-seat theater, a 
12-lane bowling alley and great restaurants. The parking 
lot is equipped with one of the most modern operating 
systems in the country.

In 2017, ShoppingVilaOlímpia continued to renew its sto-
re mix, presenting a significant increase in the number of 
employees. There was also a reduction of 2.9% in energy 
consumption, due to the optimization in the building au-
tomation system, which changed the hours of use of li-
ghting, air conditioning, escalators, fans, exhaust fans and 
water pumps.

Number of shops:
221

Jobs:
3,000

Sales in 2017:
r$ 634 million

Traffic in 2017:
7.9 million visits

são paulo

/shoppingvilaolimpia

/scvilaolimpia

scvilaolimpia.com.br
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BH Shopping
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BH Shopping

It was Multiplan’s first mall and also the first in the state of 
Minas Gerais, inaugurated in 1979. After five expansions, 
it continues to be the market leader, with the tradition of 
being the gateway for major brands to enter the Minas Ge-
rais market. It offers ten movie theaters, a food court with 
27 operations, a Gourmet Space and one of the largest 
electronic entertainment centers in Latin America. Exhibi-
tions, shows, workshops and book launches are also part 
of the mall’s cultural programming.

The highway cloverleaf interchange located next to the 
mall inspired the Multiplan brand logo, which remains the 
same right up until today. Symbol of good luck, the clo-
verleaf is also the iconic representation of the company’s 
successful history.

Among 2017’s highlights were the cultural events and 
exhibitions put on, such as “Legacies of Greece” and “3D 
Magic Art.” In the operational area, BH Shopping invested 
in the automation of two cold water distribution cisterns 
and energy metering, which will contribute to a substan-
tial savings for the condominium. In addition, the BH Eco 
Shopping project - recycling of organic waste produced in 
the food court - transformed approximately 80% of the 
organic waste into fertilizer.

The mall also built a shopkeepers/staff training room that 
is fully furnished and equipped with audio-visual gear and 
a support kitchen. Free Retail Club courses are offered to 
retailers; the Elos courses are for own and outsourced ad-
ministrative employees. 

Number of shops:
441

Jobs:
6,300

Sales in 2017:
r$ 1,193 bilhão

Tráfego em 2017:
13,9 milhões de visitas

minas Gerais

/bhshopping

/BHShopping

bhshopping.com.br
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DiamondMall

minas Gerais

about multiplan

46

Sustainability 
Report

2017



president’s messaGe

about the report

2017’s hiGhliGhts

Corporate GovernanCe

eConomiC-finanCial performanCe

soCial performanCe

environmental dimension

Gri Content index

Credits

DiamondMall

Located in Lourdes, one of the most distinctive districts in 
Belo Horizonte, the shopping center was opened in 1996 
and brings the best national and international brands to 
the city. Its architectural design resembles the shape of a 
diamond, and its focus is fashion and convenience.

Since it opened, DiamondMall has served a demanding 
consumer audience with 269 stores, some of which are 
exclusive in Minas Gerais, six state-of-the-art movie thea-
ters, two food courts, 1,289 parking spaces and a fully-e-
quipped workout academy.

In September 2017, the Supervisory Board of the Atlético 
Mineiro Club approved a proposal for Multiplan’s acquisi-
tion of a 50.1% stake in DiamondMall. Subject to suspensi-
ve conditions, the negotiation, contemplates the extension 
of the current lease for another four years, until November 
2030, simultaneously with the acquisition of 50.1% of the 
property. 

Regarding social actions, the Lacre do Bem project, crea-
ted by Julia Macedo, a 12-year-old native of Minas Gerais, 
continues to be supported by the mall; the goal is to collect 
aluminum cans and exchange them for wheelchairs, which 
are donated to nurseries that care for children with cere-
bral palsy or reduced mobility. 

Number of shops:
269

Jobs:
3,200

Sales in 2017:
r$ 599.4 million

Traffic in 2017:
8.9 million visits

minas Gerais

/diamondmall

/DiamondMall

diamondmall.com.br
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Pátio Savassi

Patio Savassi, which is already recognized as a sophisti-
cated shopping, fashion and cultural center featuring an 
architectural design that transforms the mall into a large 
neighborhood square, also gained a theater in 2017. The 
project transformed the former amphitheater into a mo-
dern space containing scenic equipment, enhanced tech-
nical infrastructure, acoustic insulation, a sound system 
and air conditioning. 

Last year, Pátio Savassi recycled 117.60 tons of obsolete 
electronic equipment, replaced 187 LED bulbs in the mall, 
reduced 57,1085 kWh in energy consumption and instal-
led 1,084 LED lamps in the parking lot, all of which con-
tributed to the reduction of 1,214,080 kWh consumption. 

In November 2017, Multiplan completed the second 
phase of Expansion II of Pátio Savassi, enhancing the 
project’s mix for Christmas. The expansion added 6,400 
m² of constructed area, of which 2,300 m² was gross le-
asable area (GLA), and the project now has a total GLA 
of 21,115 m². In addition, the mall gained another 95 
parking spots. After 18 months of construction, the mall 
now has two new anchor operations that have added 
more diversity to the mix of shops: an emporium and a 
large department store. The investment in the project 
was R$ 35 million.

Number of shops:
235

Jobs:
2,000

Sales in 2017:
r$ 420.3 million

Traffic in 2017:
9.2 million visits

minas Gerais

/meupatiosavassi

/meupatiosavassi

patiosavassi.com
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BarraShoppingSul
rio Grande do sul

With modern architectural design and large glass struc-
tures for better use of natural light, BarraShoppingSul has 
been designed under the multi-use concept and inclu-
des two commercial towers, Cristal Tower and Diamond 
Tower, and the Résidence du Lac residential building. It 
was winner in two categories (Innovative Design and New 
Project Development) in the ICSC Latin America Sho-
pping Center Award and the special award of the Sustai-
nable Design jury.

The mall recorded a greater number of visitors in 2017, 
investing in various events: the “Legacies of Greece” 
exhibition; Re.movies, a project that transformed the 
complex’s parking lot into a large movie theater; Villa 
Jazz, with musical performances and entertainment; 
the 35th Porto Alegre Marathon, the largest athletics 
event in the state, which used the mall’s parking lot as 
the starting line; an event for Harry Potter fans; and a 
Christmas show featuring Christmas songs and an in-
door light show with 50,000 colored LED bulbs, which 
lit up the project’s entire ceiling. 

Number of shops: 
278

Jobs:
3,100

Sales in 2017:
r$ 727.1 million

Traffic in 2017:
9.9 million visits

/barrashoppingsul

/BarraShoppingSul

barrashoppingsul.com.br
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paraná

ParkShopping 
Barigüi
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ParkShoppingBarigüi
paraná

Neighboring the Barigui Park, the mall is one of the coun-
try’s most modern, with glass and cutouts in the structure 
that value sunlight and showcase the view of the gree-
nery and the natural beauty of the region. Built accor-
ding to the multi-use concept, the mall will incorporate 
commercial buildings in the future, further bolstering the 
development of the surrounding areas.

In January, Multiplan acquired a 9.33% stake from one of 
the partners of ParkShoppingBarigüi, for R$ 91 million, 
raising its stake to 93.3% in the venture.

In 2017, ParkShoppingBarigüi was responsible for a num-
ber of social actions and donations. It also hosted the 
Força na Peruca traveling training project, which offers 
vocational courses for low-income earners seeking bet-
ter job opportunities. 

Number of shops:
318

Jobs:
3,900

Sales in 2017:
r$ 1.019 billion

Traffic in 2017:
10.1 million visits

/parkshoppingbarigui

/PShoppingBarigui

parkshoppingbarigui.com.br
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ParkShopping
distrito federal

A game changer on Brasilia’s retail scene, the shopping 
center introduced major brands into the federal capital, 
providing a new purchase experience for consumers the-
re.  Opened in 1983 and with nine subsequent expansions, 
ParkShopping frequently hosts exhibitions and events 
previously unknown in the city. It also has movie theaters, 
play and leisure areas for children and teenagers, a food 
court and a Gourmet Space, which hosts important bran-
ded restaurants.

Through its Solid Waste Management Plan, the mall has 
reduced the amount of organic waste that is disposed of in 
a landfill. In 2017, bins for “Organic” and “Recyclable” was-
te were installed and cleaning staff was trained on the new 
collection system, while shopkeepers attended lectures on 
the subject. 

Other highlights in the year included the implementation 
of a more efficient effluent treatment system (TEE) with 
a connection to the sewer network; the hiring of a spe-
cialized company to collect and correctly treat the mall’s 
discarded light bulbs; plus migration to the unregulated 
energy market, representing a monthly electricity savings 
of approximately 40%.

During four months of 2017, ParkShopping offered free 
styling consulting to clients in a temporary store in exchange 
for the donation of five pieces of clothing. In all, more than 
4,000 pieces were collected between clothing and footwear, 
subsequently passed along to various institutions. Number of shops:

393
Jobs:

4,200
Sales in 2017:

r$ 1.204 billion
Traffic in 2017:

11.7 million visits

/parkshoppingbsb

/ParkShoppingBrasilia

parkshopping.com.br
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alaGoas

Parque Shopping 
Maceió
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Parque Shopping Maceió
alaGoas

Developed in partnership with Aliansce Shopping Centers, 
Parque Shopping Maceió is Multiplan’s first venture in Nor-
theast Brazil. It was inaugurated in 2013 and is located in 
a privileged area in the Alagoan capital. The mall has 200 
stores, many of them previously unknown in the city, as 
well as a food court, two independent restaurants, modern 
movie theaters and about 2,000 parking spaces.

Built to international standards, the shopping center 
will be integrated with Boulevard Parque, a 200,000 
square meter real estate complex with residential and 
business towers, as well as a park with a large green 
landscaped area.

Number of shops:
200

Jobs:
3,600

Sales in 2017:
r$ 396.4 million

Traffic in 2017:
5.9 million visits 

/parqueshoppingmaceio

/ParqueShoppingMaceio

maceioparqueshopping.com.br
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Comfort, well-being and conveniences 
are qualities valued by users of Multiplan’s 
projects. Therefore, the company acts directly 
in real estate development activities, joining 
commercial and residential areas and adding 
value to its assets. Multi-purpose projects 
are responsible for success in this segment 
by through options for housing, work, leisure, 
shopping and services, all in a single location, 
offering consumers ease of use and synergy to 
enhance the quality of life in big cities. 
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Commercial 
developments for lease  

Morumbi 
Corporate
Comprising two commercial towers 
with 18 and 26 floors, totaling 74,198m² 
of GLA, the project has an elevated 
plaza connected to the two towers, 
with ten stores for restaurants and 
conveniences. Opened in 2013, its ar-
chitectural design was created in ac-
cordance with sustainable guidelines. 
A natural consequence was the awar-
ding of LEED Gold certification, gran-
ted by Green Building Council Brasil. 

Morumbi Corporate contributed 
R$ 93.8 million in revenues to the 
company’s bottom line for the year, 
an increase of 11.9% over 2016. At 
the end of December 2017, 98.1% of 
the GLA of the project was leased, 
an increase of 190 b.p. compared to 
December 2016.  

ParkShopping Corporate
Delivered in 2012, the Brasilia project has two commercial towers, each with 
six floors. Built on the parking deck, with 13,360m² of GLA, it has a direct 
connection to ParkShopping through a covered walkway and offers 396 ex-
clusive parking spaces. During construction, the building site was considered 
“flawless” and “a good practices example” by the Center for Building Techno-
logy (CTE). 

In 2017, ParkShopping Corporate’s revenues totaled R$ 1.5 million. 
ParkShopping Corporate is also certified to the LEED Gold standard granted 
by the Green Building Council Brasil.
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Commercial developments sold

Morumbi Office 
Tower
Built next to MorumbiShopping, the project’s 
exquisite architectural design allows buil-
ding automation and its landscape design 
was by Burle Marx. Launched in 1993, with 
16 floors, the building occupies 32,000 m² 
and has a helicopter landing pad and 462 
parking spaces.

Morumbi 
BusinessCenter 
With 24 commercial units spread over 12 
floors, the MorumbiBusinessCenter was 
built next to MorumbiShopping, containing 
an area of 10,150 m² and representing an 
investment of R$ 77 million. The project 
follows the most modern trends and is LEED 
certified. Initially designed for lease, the ven-
ture was fully sold to a high-tech multina-
tional company due to its modern and bold 
design.

Centro Profissional 
MorumbiShopping
Fully integrated with MorumbiShopping, the 
building - inaugurated in 2008 - has 11 flo-
ors and 198 office rooms. Combining work, 
services and purchases, the venture was 
sold out in just 45 days.

Centro Profissional 
RibeirãoShopping
Inaugurated in 2012, Centro Profissional Ri-
beirãoShopping is an office tower with 288 
commercial rooms with a total area of 12,563 
m², distributed over 18 floors. It also has two 
meeting rooms, a coffee shop with an outdo-
or deck, fitness center and spa, condominial 
intranet, internet access in the rooms and 
common areas, in addition to valet parking 
and 349 parking spaces. The building has 
direct access to RibeirãoShopping through 
a footbridge, promoting synergy between 
work, commerce and services. 

são paulo

about multiplan

61

Sustainability 
Report

2017



president’s messaGe

about the report

2017’s hiGhliGhts

Corporate GovernanCe

eConomiC-finanCial performanCe

soCial performanCe

environmental dimension

Gri Content index

Credits

rio de Janeiro rio Grande do sul

Centro Empresarial  
BarraShopping
Opened in 2001 and located between the VillageMall and 
BarraShopping, the development is part of one of the lar-
gest shopping, services and leisure complexes in Rio de 
Janeiro. With intelligent architecture, the 11 buildings house 
companies of all sizes. It is connected to BarraShopping 
by a 200-m-long footbridge, where some 3,000 people 
circulate daily.

Cristal Tower

Delivered in 2011, with 22 floors, it was the first commercial 
project in Porto Alegre connected to BarraShoppingSul. 
The multi-use design of the Cristal Tower merges work, 
services, shopping and leisure in one place. The venture is 
part of the company’s vision for strategic operations in the 
commercial real estate development sector, generating 
synergy with its shopping centers.

DiamondTower

As part of the BarraShoppingSul complex, it contains 273 
commercial units with flexible floor plans, with 13,855 m² 
of private area. The project has a bold design that includes 
the main facade that makes use of semi-reflective glass 
skin, spotlighting the view of the Guaíba River. It is equi-
pped with two meeting rooms, an auditorium, seven eleva-
tors and an independent garage in the basement. 
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Residential Developments

Barra Golden Green
Launched in 1992, Barra Golden Green is located on 
Avenida Lúcio Costa, on the edge of Barra da Tijuca in 
Rio de Janeiro. The condominium includes 14 buildings, 
a heliport and a private club, occupying only 6.5% of the 
137,000 m² of the property. Built to a high standard of 
excellence, it features a golf course illuminated for night 
play and gardens designed by Burle Marx.

Península Green
Launched in 2005, in the Península region of Barra da 
Tijuca, Rio de Janeiro, the Península Green condominium 
has four 16-story buildings with a total of 300 units. The 
project combines urbanization with environmental pre-
servation on 20,872 m² of land. 

Royal Green Península
Also located on the peninsula in Barra da Tijuca, since 
2009 the Royal Green Peninsula has offered a mix of com-
fort, entertainment and security in permanent contact with 
nature. The two 16-store buildings contain 93 apartments 
with areas ranging from 234 m² to 350 m². 

rio de Janeiro
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são paulo

Chácara Santa Elena 
The first private condominium of residential buildings in 
São Paulo, inaugurated in 1983, its apartments range from 
600 m² to 1,000 m² in size. In addition to extensive green 
areas and gardens landscaped by Burle Marx, the residen-
tial park also features cycling paths, jogging tracks, a ten-
nis court and swimming pools. 

Résidence du Lac
With an emblematic architectural design and combining 
work, housing, services, consumption and leisure, the Rési-
dence du Lac offers the public of the Cristal district distincti-
ve comfort and quality of life. Integrated with the BarraSho-
ppingSul complex, the development has 23 floors with 
apartments and studios in a total private area of 9,960m². 
With an external and frontal view of the Guaíba River, the 
building has two floors dedicated to leisure and health.

Il Villaggio
With 127 apartments spread over 16 floors with seaside 
views, and located on Miami Beach’s famous Ocean Dri-
ve, the luxury condominium - inaugurated in 1998 - was 
named by Ernst & Young when it was opened as the best 
multifamily real estate development in Florida.

rio Grande do sul flórida (eua)
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Projects 
under development

Park Jacarepaguá
In December 2017, Multiplan began work on Park Jacare-
paguá, the company’s 20th mall, which is being built in the 
West Zone of Rio de Janeiro. The development will have 
GLA of approximately 39,000 m².

The project will serve a population of approximately 
600,000 inhabitants, with a huge demand for services, 
commerce and leisure. The mall is being built on a plot 
of approximately 95,000 m² and will feature unique and 
innovative architecture. The environments were designed 
from the most modern sustainable technologies, aiming at 
condominial efficiency through reduction of the operating 
and maintenance costs.

Multiplan will own a 91.0% interest of ParkShopping Jaca-
repaguá’s revenues and bear 100% of the project’s cons-
truction costs. The expectation is that the mall will genera-
te approximately 3,000 jobs.

The project will have all the convenience and functionali-
ty characteristics of Multiplan’s multi-use developments. 
There will be 232 shops, including 15 anchor stores and 
mega stores, a supermarket, a multi-purpose event cen-
ter, a permanent ice-skating rink, seven stadium movie 
theaters, a Hotzone theme park, 10 restaurants, as well as 
a large food court with 34 operations and 2,100 parking 
spaces, of which 700 are covered.
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Land 
banks

Based on multi-use project development guidelines, Mul-
tiplan currently holds 820,519 m² of land for this purpose 
and estimates a potential private area for sale of approxi-
mately one million m². Connected to shopping malls, the 
areas already surveyed will be developed within the multi
-use concept and put up for sale.  

Based on studies of the projects, the company forecasts 
the potential for GLA growth focused on these lands at 
approximately 150,000 m² through the expansion of exis-
ting assets.

shopping Center land area
private area  

for sale* project type % multiplan

BarraShoppingSul 159,587 m² 294,130 m² Hotel, Office and Residential 100%

JundiaíShopping 4,500 m² 11,616 Office 100%

ParkShoppingBarigüi 28,214 m² 26,185 m² Apart-Hotel and Office 94%

ParkShoppingCampoGrande 317,755 m² 114,728 m² Office and Residential 90%

ParkShopping Canoas 18,721 m² 19,703 m² Apart-Hotel and Office n.d.

ParkShoppingSãoCaetano 36,948 m² 103,850 m² Office 100%

Parque Shopping Maceió 86,699 m² 164,136 m² Office and Residential 50%

RibeirãoShopping 102,295 m² 118,749 m² Hotel, Office and Residential 100%

ShoppingAnáliaFranco 29,800 m² 92,768 m² Residential 36%

VillageMall 36,000 31,340 m² Office 100%

total 820,519 m² 977,205 m² 83%

*  The data is informative for a better understanding of the company’s growth potential, not constituting an obligation to execute these projects, 
and may be modified or canceled without prior notice.
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Mission, Vision and Values

Mission
To foster improved quality of life, convenience and the crea-
tion of value through the development of shopping centers 
and real estate projects.

Vision
To consolidate its projects as the best and most comple-
te solutions for necessities of consumption, entertainment, 
services and well-being, and thus to be an unrivaled point of 
reference for the Brazilian shopping center industry.

   GRI 102-16

Values
“ the secret of success is  
to do things well”

Multiplan’s primary objective is to achieve quality and ex-
cellence in all of its projects. Long-term success is the 
result of the belief that it is necessary to always do things 
well. And in order to do things well it is necessary to en-
joy what one is doing. This is the principle that Multiplan 
has historically followed, allowing it to become one of the 
most solid and dynamic entrepreneurial groups in Brazil.
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Awards and recognition in 2017
Ranking of the 25  
companies with the  
best reputation 
In December, the Reputation Dividend Institute, in partner-
ship with MZ, released the “Brazil Reputation Dividend Re-
port 2017” in which Multiplan appears in the 21st position. 
The third edition of this annual ranking confirmed that the 
corporate reputations of major Brazilian companies are in-
trinsically linked to the growth of investor confidence and 
they are responsible for almost a quarter of the market value 
of Ibovespa companies.

Real Estate Master 2017
In August, Multiplan received the hors-concours title of Real 
Estate Master 2017.  This special prize was a choice of the 
award organizers, the Housing Union of São Paulo (Secovi 
- SP), along with the International Real Estate Professions 
Federation (Fiabci - Brasil). The Real Estate Master award 
aims to recognize and stimulate professional excellence 
in construction, annually honoring the performance of the 
most prominent companies and professionals.

Don Quixote of  
La Mancha Trophy
In September, Multiplan president José Isaac Peres received 
the Don Quixote of La Mancha Trophy, along with the Presi-
dent of the Supreme Federal Court (STF) and the National 
Justice Council (CNJ), Minister Carmen Lúcia, of the minis-
ters of the Supreme Court Luís Roberto Barroso and Edson 
Fachin and 18 other important personalities from the Natio-
nal Judiciary. Mr. Peres received the trophy from Supreme 
Court Justice Luiz Fux for having stood out in defense of 
ethics, morality, the dignity of justice and citizenship rights 
throughout the year. 

Carioca Brands
For the eighth consecutive year, BarraShopping was elected 
the favorite shopping center in the “Carioca Brands” survey pu-
blished by the “O Globo” newspaper, and named as absolute le-
ader in all aspects - quality, price, respect, identity and evolution.

‘Veja Rio’ and Mindminers
In a new survey conducted by Veja Rio magazine 
and Mindminers, BarraShopping was elected the 
best shopping mall in the city of Rio de Janeiro. 

about multiplan

68

Sustainability 
Report

2017



president’s messaGe

about the report

2017’s hiGhliGhts

about multiplan

Corporate GovernanCe

eConomiC-finanCial performanCe

soCial performanCe

environmental dimension

Gri Content index

Credits

 Corporate 
governance



president’s messaGe

about the report

2017’s hiGhliGhts

about multiplan

eConomiC-finanCial performanCe

soCial performanCe

environmental dimension

Gri Content index

Credits

Corporate GovernanCe

The company prioritizes frequent contact with sharehol-
ders and potential investors via e-mail, telephone and we-
bsite (ri.multiplan.com.br), as well as meetings and confe-
rence calls with investors and analysts in Brazil and abroad. 
These include annual meetings organized by the IR team 
with the Capital Markets Analysts and Investment Profes-
sionals Association (Apimec) in Rio de Janeiro and São 
Paulo, a series that began 11 years ago.

By adopting a number of good governance practices re-
commended by specialized organizations and associations, 
Multiplan seeks to improve its performance, facilitate ac-
cess to lower-cost capital, generate value for investors and 
contribute to business continuity. In view of this, among 
others, the company complies with the following corporate 
governance practices:

•  a statutory provision that assures board members access 
in advance of meetings to clear and precise information, 
with the minimum necessary advance notice to evaluate 
the matters to be deliberated and discussed;

•  the right to the minimum mandatory dividend, in each fis-
cal year, equivalent to 25% of the adjusted net profit pur-
suant to article 202 of the Brazilian Corporate Law;

•  Bylaws that clearly regulate the form of convening the Ge-
neral Meeting; responsibilities of the Board of Directors and 
Board of Executive Officers; system of voting, election, dis-
missal and term of office of the Executive Board members;

•  transparency in the disclosure of annual management 
reports, material facts and reporting of results (earnings 
press release), including the simultaneous disclosure of 
these documents in the English language;

•  public presentations (conference calls) shortly after the dis-
closure of quarterly earnings results and financial statements;

•  contracting of civil liability insurance for managers (D&O), 
with the Brazilian market’s usual coverage standards;

•  prohibition of the use of privileged information and exis-
tence of a policy for the disclosure of material information 
and securities trading;

•  disclosure, through a table included on the reference form, 
per body, of the value of the highest, the lowest and the 
average value of the annual fixed and variable remunera-
tion of the Board of Directors, the statutory Board of Exe-
cutive Officers and the Fiscal Council (when installed), in 
relation to the last fiscal year;

•  an area imbued with compliance and internal control 
functions;

•  statutory provision for the prohibition of access to infor-
mation and voting rights of board members in situations 
of conflict of interest.

Since 2007, when the company was opened, Multiplan has 
been a Corporate Governance Level 2 member of the B3. 
Level 2 listing includes the adoption of a set of corporate 
rules that go beyond a company’s obligations under the Bra-
zilian Corporations Law, resulting in the expansion of sha-
reholders’ rights and mitigation of the risk of information 
asymmetry. Some Level 2 rules related to the governance 
structure and shareholder rights are:  

•  prohibition of the accumulation of positions of chairman of 
the Board of Directors and chief executive officer or main 
executive of the company;

•  obligation of a statement by the Board of Directors on any 
public offer of shares issued by the company;

•  in the event of the sale of the control, all shareholders shall 
be entitled to sell their shares for the same price (100% 
tag along) attributed to the shares held by the controlling 
shareholder;

•  maintenance of outstanding shares in a percentage cor-
responding to at least 25% (twenty-five percent) of the 
company’s capital stock;

•  statutory provision of arbitration as a way of solving even-
tual conflicts between Multiplan and its shareholders;

•  composition of the Board of Directors to contain at least 
20% of independent members (with no relation to the 
company and the controlling shareholder).

   GRI 102-18

For more information 
on Multiplan’s 
governance practices, 
please go to 
ri.multiplan.com.br

With the goal of constantly 
improving its corporate 
governance practices, Multiplan 
values transparency of 
information, equal treatment of 
all investors and efficient and 
professional management. 
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Board 
of Directors
The collegial Board of Directors is responsible for formu-
lating and monitoring the implementation of general bu-
siness policies, including long-term strategy. Based on the 
Brazilian Corporations Law, the Board of Directors (BoD) is 
responsible for nominating the independent auditors and 
also designates and supervises the management of Mul-
tiplan’s executive officers, among other duties. 

As foreseen in Multiplan’s Bylaws, the Board of Directors 
regularly in an ordinary meeting at least once every quar-
ter and, extraordinarily, whenever necessary, in accordan-
ce with the company’s interests. All decisions of the body 
shall be taken by a majority of the votes of the members 
present at any duly convened and installed meeting.

In addition, the Company’s Bylaws also determine that the 
Board of Directors must have a minimum of five and a 
maximum of ten members elected at a General Sharehol-
ders Meeting with a unified term of two years, with ree-
lection or dismissal by the shareholders at such meetings 
permitted. Dismissal may occur at any time. According 
to the Level 2 Corporate Governance Regulation, at least 
20% of the members of the Board of Directors must be 
independent directors, expressly indicated by the General 
Shareholders Meeting.

members of the board of directors position date of election term of office expiration
José Paulo Ferraz do Amaral Chairman 4/29/2016 4/29/2018
Eduardo Kaminitz Peres Full member 4/29/2016 4/29/2018
Leonard Peter Sharpe Full member 4/29/2016 4/29/2018
John M. Sullivan Full member 4/29/2016 4/29/2018
José Carlos A. S. Barata Independent member 4/29/2016 4/29/2018
José Isaac Peres Full member 4/29/2016 4/29/2018
Duncan G. Osborne Full member 7/11/2016 4/29/2018

Note: A brief description of each of the members of the Board of Directors résumé is available on Multiplan’s Investor Relations website:
http://ri.multiplan.com.br/static/ptb/diretoria-conselho-de-administracao.asp?idioma=ptb

Executive Board
The Company’s legal representatives are responsible for the 
day-to-day administration and implementation of the general 
policies and guidelines established by the Board of Directors 
and by the General Shareholders Meeting. The Brazilian Cor-
porations Law defines that each member of the board must 
be resident in the country, whether or not a shareholder, and 
that a maximum of one-third of the members of the Board 
of Directors may hold management positions. Elected by the 
Board of Directors, the directors have a unified mandate of 
two years, and may be reelected or dismissed by the same 
deliberative body, and dismissal may occur at any time. 

Under the terms of the Bylaws, the board of executive officers 
must be comprised of at least two and at most ten members, 

one being the CEO, one to three executive vice-presidents 
and one Investor Relations officer. The other officers do not 
have a specific designation. 

The Level 2 Corporate Governance Regulation establishes 
that all members of the Executive Board and of the Bo-
ard of Directors must sign the Managers’ Statement of 
Consent before assuming their positions. According to the 
agreement, the company’s directors are personally res-
ponsible for compliance with the Level 2 Corporate Go-
vernance Differentiated Practices Agreement, the Market 
Arbitration Chamber Regulation and the Level 2 Corpora-
te Governance Regulation.

officers position date of election term of office 
expiration

José Isaac Peres Chief Executive Officer 4/29/2016 4/29/2018

Eduardo Kaminitz Peres Vice Chief Executive Officer - Operational 4/29/2016 4/29/2018

Armando d’Almeida Neto Vice Chief Executive Officer - Chief Financial and 
Investor Relations Officer 4/29/2016 4/29/2018

Alberto José dos Santos Administrative Officer 4/29/2016 4/29/2018

Marcello Kaminitz Barnes Vice Chief Executive Officer - Development 4/29/2016 4/29/2018

Note: A brief description of each officer’s résumé is available on Multiplan’s Investor Relations website:
http://ri.multiplan.com.br/static/ptb/diretoria-conselho-de-administracao.asp?idioma=ptb
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Code of Conduct 

Implemented in April 2012 by a resolution of the Board of 
Directors and subsequently revised and updated in 2014 
by the same body, Multiplan’s Code of Conduct meets the 
requirements of the B3 Level 2 Listing Regulations.

The document basically addresses the principles, rules 
and values of business and social ethics, transparency 
and accountability, and preservation of the company’s 
image, and should be fully complied with by all Multiplan 
administrators, employees, trainees, service providers 
and regular suppliers and their subsidiaries.

The participation of service providers, suppliers and other 
third parties in the Code of Conduct is formalized throu-
gh the inclusion of our standard compliance clause in the 
respective contracts or through the supplier’s adherence 
to the Company’s General Contracting Rules.

Over the last few years, the principles and rules of com-
pliance set forth in the Code of Conduct have been dis-
seminated to the company’s employees with the strong 
commitment of senior management through lectures, 
meetings and training cycles, as well as circulars and 
communications from them.

The company discloses, in the Code of Conduct, a specific 
electronic address through which any person may report 
charges or complaints to senior management. The char-
ges and complaints received via this channel are handled 
by the compliance area.

The Code of Conduct is available on the Company’s In-
vestor Relations website (http://ri.multiplan.com.br/sta-
tic/ptb/codigo-de-conduta.asp?idioma=ptb).

Ownership structure

As of December 31, 2017, 27.40% of the company’s sha-
res were held directly and indirectly by Mr. and Mrs. Peres. 
The Ontario Teachers’ Pension Plan (OTPP) held 27.37% 
and the free-float was equivalent to 44.73%. The shares 
held by the administration and the treasury accounted 
for 0.5% of the issued shares, totaling 200,253,625.

   GRI 102-16    GRI 102-10

Breakdown of the Corporate Structure on December 31, 2017
OTPP — Ontario Teachers’ Pension Plan

shares %

Mr. and Mrs. Peres 54,865,910 27.40%

Free Float 89,574,106 44.73%
Adm. + Treasury 1,008,061 0.50%
OTPP 54,805,548 27.37%
Total 200,253,625 100.00%

BREAKDOWN OF THE 
OWNERSHIP STRUCTURE   

On DECEMBER 31, 2017

OTPP - Ontario
Teachers’

Pension Plan
27.37%  OTPP Adm. + Treasury  0.5%

21.5%  Common Free Float  44.73%

5.9%  Preferred MTP + Peres & Fam.  27.4%
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Financial Performance 
In 2017, Multiplan posted growth in all key operating me-
trics, while at the same time showing significant financial 
results.

   GRI 201-1

2016    2017 

Store  
sales

+6.8%

13.7 B   14.7 B

Rental 
Revenues

Occupancy  
rate

NOI Net 
income

+8.4%
2017/20161 

Satellite stores  
recorded sales of  

R$ 27,440/m2.

76.9% 
of gross revenue

Rental revenue benefited from 
the delivery of new projects 

and acquisitions.

empty full

97.4%

2017
average

The occupancy rate remains 
high despite the 7% growth in 
GLA reported during the year.

+8.4%

2016    2017 

965    1.045

NOI was driven by rising 
rent and declining property 

expenses.

Net income 
benefited from improved 

financial results. 

+18.4%

2016    2017 

312       369

1 - Appropriation of linear 
rent revenue.
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10 Year Financial Growth (R$ Million)

21

369

200

558

212

826

212

1,045

369

1,306Gross Revenue 

Net Operating Revenue 

EBITDA

FFO

Net Income

2007   2017 
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Sales
Sales grew in every quarter  
in 2017, leading to a 6.8% increase  
for the year.

Store sales were R$ 14.7 billion, a growth of 6.8% over 2016. 
This was the most productive sales activity in the history of 
Multiplan’s shopping centers.

Satellite stores reported sales of R$ 27,440/m² in 2017, the 
highest amount ever recorded.

For the first time, a total for six shopping malls surpassed 
the R$ 1 billion mark in annual sales. These assets recor-
ded R$ 8.6 billion in accumulated sales, 7.6% above 2016.

Occupancy rate
16 of the 19 shopping centers ended  
the year with an occupancy rate of  
more than 95%.

Multiplan’s portfolio of shopping centers had an occupancy 
rate that remained high during the year, despite the chal-
lenging macroeconomic scenario, with an average OR of 
97.4%.

In the second half of 2017, Multiplan opened a shopping 
center (ParkShopping Canoas) and inaugurated three ex-
pansions (RibeirãoShopping Medical Center, the second 
phase of Expansion II of Pátio Savassi and Expansion I of 
VillageMall), which contributed to an increase of 57,600m² 
in Total GLA, up 7%.

Default Rate
Signs of recovery  
in the default rate.

The annual default rate was 2.8%, 69 b.p. below the pre-
vious year, indicating signs of improvement in the financial 
situation of retailers. Net delinquency was 1.8% and rental 
loss was 1.1%.

Return to Shareholders
Net income increased 18.4% in the year, totaling R$ 369.4 
million. Net margin was 31.4%, 377 b.p. above 2016. The com-
pany announced R$ 240 million in Interest on Equity for the 
year, a new record, leading to a payout of 68.3%, the highest 
nominal and percentage distribution since the IPO. In 2017, the 
OCF (Operational Cash Flow) was R$ 558.5 million, an increa-
se of 15.3% over 2016.

Debt
Cash position and  
debt control lead to  
leverage stability.

At the end of December 2017, Multiplan had a net debt of R$ 
1,928.1 million, benefiting from the private issue of shares in 
March 2017 in the amount of R$ 600 million, which contri-
buted to an increase in the cash position of R$ 479.7 million 
in December 2016 to R$ 906 million in December 2017.

The net debt/EBITDA ratio remained practically stable 
at 2.35x in September 2017 versus 2.34x in December 
2017. The company maintained a comfortable range for 
its lower net debt/EBITDA covenant (4.00x).

The average cost of financing for the company accompa-
nied the fall in the prime (Selic) interest rate and was 95 
b.p.  lower than at the end of September 2017, at 8.24% p.a.

In December 2017, the company’s debt exposure to CDI 
was 62.3% of gross debt. TR-linked debt was 35.2%, 
while other indices, such as TJLP and IPCA, accounted 
for only 2.5% of total debt. All Multiplan’s debts are in 
local currency.

Stock Market

At the end of 2017, Multiplan’s shares (MULT3) are listed 
on 81 indices, including Ibovespa (IBOV), the Brazil 50 In-
dex (IBrX50), Efficient Carbon Index (ICO2), MSCI Emer-
ging Markets Index and FTSE All -World ex North America 
Index USD.

   GRI 102-12

Distribution of Dividends and Interest on Equity
Payout = % of net profits after required reserves

distribution of dividends and interest on  
equity (r$) and payout (%)

2013 2014 2015 2016 2017

135.0M
174.9 M

225.0 M

95.0 M

240.0 M

50.0% 50.0%

64.7%

32.1%

68.3%
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Internal Audience
With a total of 6,813 employees, Multiplan and its malls ended 2017 with 1,984 own employees and 
4,829 out-sourced employees, with a small increase of approximately 2% compared to the previous 
year. Collective bargaining agreements cover 99% of the direct employees, and the remaining 1%, which 
is not included in such agreements, refers to licensed professionals.

   GRI 102-8, GRI 102-41

Own employees – by gender (%)

project
2015 2016 2017

male female male female male female
ShoppingAnáliaFranco 40 33 37 33 39 33
ParkShoppingBarigüi 85 60 84 49 85 50
BarraShopping 113 62 72 108 78 109
BarraShoppingSul 46 54 44 52 43 54
BH Shopping 53 57 56 28 50 29
ParkShoppingCampoGrande 77 30 86 28 86 28
DiamondMall 44 21 43 21 40 20
JundiaíShopping 38 30 39 26 39 26
MorumbiShopping 64 100 61 92 55 80
ParkShopping 45 27 50 28 53 27
Pátio Savassi 74 72 79 86 81 84
RibeirãoShopping 101 46 101 57 98 42
ShoppingSantaÚrsula 82 38 86 34 53 17
ParkShoppingSãoCaetano 43 30 41 29 36 31
ShoppingVilaOlímpia 34 52 39 49 36 41
VillageMall 57 32 55 33 48 40
New York City Center 6 2 2 6 1 6
ParkShopping Canoas 0 1 0 0 38 31
Headquarters 166 122 158 112 155 122
Total 1,168 869 1,133 871 1,114 870

2,037 2,004 1,984

63%

37%

Outsourced Employees – by gender (%)

project
2015 2016 2017

male female male female male female
ShoppingAnáliaFranco 227 139 214 131 214 131
ParkShoppingBarigüi 189 95 182 102 142 72
BarraShopping 361 173 416 166 467 163
BarraShoppingSul 221 94 206 98 196 107
BH Shopping 276 132 292 127 267 124
ParkShoppingCampoGrande 112 104 136 91 116 112
DiamondMall 111 78 121 73 111 72
JundiaíShopping 334 148 168 78 148 97
MorumbiShopping 291 109 265 110 258 109
ParkShopping 254 157 241 132 234 133
Pátio Savassi 44 11 39 12 52 18
RibeirãoShopping 264 130 227 142 252 119
ShoppingSantaÚrsula 28 43 25 37 18 34
ParkShoppingSãoCaetano 193 109 165 107 124 81
ShoppingVilaOlímpia 172 83 175 79 149 72
VillageMall 174 76 169 92 170 77
New York City Center 51 20 36 22 47 8
ParkShopping Canoas 415 27 0 0 195 101
Headquarters1 0 0 0 0 24 15
Total 3,717 1,728 3,077 1,599 3,184 1,645

5,445 4,676 4,829
1 - The total number of outsourced employees at Multiplan’s headquarters was incorrectly accounted for in previous 
years (2015 and 2016). Due to the date of publication, it was not possible to retrieve the corrected data.
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Respect In Relationships

Multiplan believes that the quality of relationships is as-
sociated with both an adequate and healthy work envi-
ronment and the conduct that the company encourages 
through its policies and guidelines.

All contracts contain specific clauses regarding the ru-
les of regulatory behavior, anticorruption and socio-envi-
ronmental issues, which extends to all service-providing 
subsidiaries. The repudiation of any form of discrimina-
tion, corruption, harassment, child labor or forced labor is 
also clear across the board.

Internally, the company seeks to support employees by 
providing them with all the opportunities necessary for 
peaceful coexistence and, whenever necessary, forwards 
actions to resolve conflicts.

In 2017, there were no reports of any type of discrimi-
nation, but if they occur, the manager and the respon-
sible area will take the necessary steps to resolve the 
problem. Communication channels, such as Customer 
Service (SAC), are always available at all malls, and the 
Personal Department receives requests, suggestions or 
complaints from employees.

Health and Safety

Through periodic evaluations and a work routine with attention 
and responsibility, Multiplan seeks to ensure that all its products 
and services comply with regulatory standards and good heal-
th and safety practices.

Equipment such as elevators, escalators, generators, power 
panels, transformers, medium voltage equipment, fans and 
others go through frequent inspections and periodic specific 
maintenance. The mall environments – the food courts, res-
trooms, cinemas, emergency exits, among others - are also 
monitored in order to prevent accidents. With regard to clea-
ning and conservation, procedures are carried out to promo-
te hygiene and disinfection of environments. Wet or slippery 
floors, for example, are quickly taken care of with signs posted 
and cleaned.

In addition to a medical first aid clinic and on-duty ambulances, 
all malls have a fire brigade composed of firefighters, opera-
tional personnel, office workers, shopkeepers and outsourced 
employees, who work directly for the prevention of accidents 
and are trained to provide first aid.

And, to take care of the health of its employees, the company 
offers medical assistance and group life insurance through the 
partnership with Amil Saúde, which provides a Quality of Life 
Program (PAQV), with health tips and direct follow-up of em-
ployees in treatment by email or telephone.

For outsourced companies, Multiplan maintains contracts re-
quiring compliance with all legal aspects related to occupa-
tional safety and health, guaranteeing delivery and training for 
the use and inspection of use of all personal protective equip-
ment (PPE), monitoring appropriate handling of chemicals. In 
these contracts, there are also specific clauses that provide all 
employees with the benefits defined in a collective bargaining 
agreement (CBA).

Although there are no job categories with high incidence or 
high risk of occupational diseases in Multiplan’s projects, em-
ployees are advised of possible risks. Some professional ca-
tegories receive extra payments, such as for unsanitary work 
conditions (cleaning assistant, sewage treatment plant super-
visor, mechanic, air conditioning technician, plumber, gardener, 
mason, painter, locksmith); (electricians and electrical super-
visors, operation supervisors, technical coordinators, electrical 
supervisors, brigade supervisors, civil firefighters, air conditio-
ning maintenance staff).

Regarding agreements with unions involving health and safe-
ty issues, BH Shopping, DiamondMall and Pátio Savassi have 
a formal agreement in which it was determined that workers 
with 12 on x 36 off hours will have two 20-minute intervals 
per day for rest, one in the morning and the other in the af-
ternoon. For the other malls, there are no formal agreements 
with the unions on health.

   GRI 406-1, GRI 412-3

   GRI 403-3, GRI 403-4, GRI 416-1
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Internal Accident  
Prevention Commission 
(Cipa)

The goal of the Internal Accident Prevention Commission 
(Cipa) is to prevent accidents and work related illnesses, 
meeting monthly to discuss and analyze such issues. Its 
participation extends to the development and presenta-
tion of lectures both during the Internal Accident Preven-
tion Week (Sipat) and in other occasions.

There are currently 12 malls that have such committees, 
formed by the company’s own employees.

Training

In 2017, the company offered approximately 29,000 hours 
of training, both for employees and for out-sourced, indi-
rect employees. With the exception of BarraShopping, Bar-
raShoppingSul, ParkShoppingSãoCaetano and New York 
City Center projects, all shopping centers conducted year
-round training.

With a wide variety of topics, the training addressed as-
pects related to health and safety, fire brigades, operational 
procedures, customer service, updating of labor legisla-
tion, communication, financial education, self-knowledge, 
among others.

   GRI 403-1

total employees participating in Cipas
ShoppingAnáliaFranco Up to 25%
ParkShoppingBarigüi 100%
BarraShopping Up to 25%
BarraShoppingSul Up to 25%
ParkShoppingCampoGrande Up to 25%
JundiaíShopping  Up to 25%
MorumbiShopping Up to 25%
ParkShopping Up to 25%
Pátio Savassi Up to 25%
RibeirãoShopping  Between 50% and 75%
ShoppingSantaÚrsula 100%
VillageMall Up to 25%

Note: Malls not listed in the table above do not have Cipa due to the re-
quirements of Regulatory Standard 5 (NR5), which establishes minimum 
number of employees provided for in the legislation.

   GRI 404-1
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Consumers and clients
Multiplan’s relationship channels ensure that clients and consumers can send questions re-
lating to customer satisfaction, complaints and suggestions to the company and that they 
will be answered promptly. The tools that provide the permanent operation of this channel 
are the Customer Service (SAC), the Call Center, the Contact Us and the pages in social  

media - Facebook, Instagram and Twitter. In addition, the malls’ regularly perform actions 
and surveys contracted to measure customer satisfaction, also developing other practices 
for this public:

surveys The company conducts routine, quantitative and/or qualitative research, gathers information on the market, competition and public, and identifies 
possible improvements to its enterprises and services.

hidden Client survey The company’s contracts an outside hidden customer survey to evaluate the quality of the various items of the projects, such as parking, security, food 
court and SAC.

note 10 smile project +   
note 10 employee 

To promote excellence in service, the project develops classes on the importance of a smile in the employee’s daily routine. Each month, an employee 
is chosen to represent this concept and encourage others. A motivational video with each employee chosen - identified by another employee as a 
project multiplier - is displayed at the Employee Note 10 award and also in class.

vip lounge
The space is part of Multiplan's Relationship Program and provides the registered customer with the report of their bonus points, which can be 
exchanged for benefits and prizes: free parking and tickets for shows and movies. On-site there are also lockers, kitchen, private bathrooms, meeting 
room, computers with internet access, living room, TV and maid service. It is available in MorumbiShopping, VillageMall - which has an area for a 
Personal Shopper service - and RibeirãoShopping.

Wiseit system Used in all the malls, the system is responsible for registering and monitoring all occurrences, from the beginning to end. The cases are automatically 
forwarded to the responsible areas and monitored by the service teams.

Concierge Created to provide general information about the services of the malls, the space has information about stores, cinema programming, restaurants, 
among others.

ecumenical Center Reserved space for diverse religious manifestations inside the malls.

staff meetings Regular meetings are held with staff to align procedures and service positions.

retail Club With lectures and mini-courses that deal with retail-related issues, the project aims to empower shopkeepers' sales and management teams, 
according to the profile of each mall, industry trends, innovative cases and approaches to the business.

social media In addition to Facebook, other social media, such as Instagram and Snapchat, and various applications are also used.

diaper-changing room A comfortable place for mothers and fathers stocked with frequently used items like diapers, baby-wipes, ointment and talcum powder. The space also 
has rooms for breastfeeding babies and feeding children and has a service to loan of strollers.
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Community Programs
Social and awareness campaigns

Multiplan’s shopping centers are engaged in supporting 
social campaigns and consciousness-raising campaigns, 
working on issues important to Brazil, such as those that 
stood out in 2017, as described below:

Projeto Lagoa Viva at BarraShopping

The Lagoa Viva (Living Lagoon) project focuses strategi-
cally on the dissemination of sustainable awareness, on the 
articulation and mobilization in order to engage the local 
community, which lives near the Jacarepaguá and Barra la-
goons, and in the participative management of the urgent 
care of the sub-basins of Barra da Tijuca and Jacarepaguá.

Re.movies do BarraShoppingSul

An event in partnership with Re.turn, a company that, by 
turning the parking lot of the mall into a large movie the-
ater with free movies, promotes ophthalmological care for 
children in areas of social vulnerability. The event provided 
ophthalmological consultations to the children of Lar Espe-
rança in Porto Alegre, which serves about 220 young people 
from Vila Mário Quintana. Ophthalmologic screenings and 
consultations were supported by OptMob, MustBe Eyewear, 
FreeLife3D and Horta Barbosa Institute.

The Admiração Project at  
ShoppingAnáliaFranco

In 2017, the mall celebrated its 18th birthday and to celebra-
te, the Admiração (Admiration) project was created, which 
documented a series of ten admirable stories of residents 
that have made a difference in the region and impacted the 
community with positive and transforming actions.

E-Trash Project at the Pátio Savassi

The project has been in place since 2012, providing easy 
access for the general public to properly dispose of various 
types of used electronics, which are collected and sent for 
reuse or proper disposal. By 2017, such materials totaled 
almost 11 tons.

Social activities at the Pequeno Príncipe  
Hospital at ParkShoppingBarigüi

The mall celebrated Christmas in advance with patients 
from the Pequeno Príncipe (Little Prince) Hospital. The 15 
children who participated in the activity attended, exclusi-
vely, the show “Believe in Shine” and then got to meet San-
ta Claus. The visit ended with a lunch at the McDonald’s 
restaurant. All families were presented with photos of San-
ta Claus and pantones.

   GRI 413-1, GRI 103-2, GRI 103-3, Material theme: Campaigns and 
donations for environmental campaigns in shopping malls
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Support for projects at the Hospital  
Santa Marcelina at ShoppingVilaOlímpia

Through the Retail Club program, two motivational talks 
were held in 2017, whose registration - in the amount of R$ 
10.00 - symbolically functioning as a “commitment fee.” 

With approximately 400 participants, among shopke-
epers and third parties, the project collected a total of 
R$ 4,092 and was donated in full to projects at Santa 
Marcelina Hospital.

Blood Donations at  
ParkShoppingCampoGrande

In partnership with HemoRio, the shopping center carried 
out a series of blood donation programs that in addition to 
supplying the public blood banks with 1,585 blood bags, 
made blood tests and detection of diseases transmissible 
by blood available to donors.

Book Donations at MorumbiShopping

One of the activities of the 2017 Christmas campaign at 
MorumbiShopping was the collection of books, donated 
to selected institutions by the mall. 

Customers who donated books were rewarded with Fa-
ber-Castell kits with colored pencils, crayons and magic 
markers, as well as a wooden Christmas decoration for 
coloring. 

This program distributed 14,000 kits and 20,000 books 
to institutions that take care of children, state and muni-
cipal schools, as well as public libraries.

In addition, other actions are periodically carried out by 
malls to promote community interaction and awareness, 
such as: 

•  Commemorative dates: Easter, Children’s Day, Women’s 
Day and Christmas.

•  Health campaigns: Pink October (against breast cancer), 
November Blue (against prostate cancer) and Orange 
December (against skin cancer).

•  Collection/donation campaigns: clothing campaign, 
toys and books campaign, food donation campaig-
ns, donations of lost and found, campaigns to support 
NGOs.

•  Adoption campaigns: campaigns for adoption of dogs 
and cats.

•  Exhibitions: holding of various exhibitions focused on 
social, cultural and sporting themes.
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Improving Infrastructure1

There are many activities that Multiplan does with and 
for the malls, whether in the projects themselves or in the 
areas surrounding them. These initiatives promote the 
conservation of patrimony, interaction with the environ-
ment and general improvement of local infrastructure.

The MorumbiShopping bike rack is an example of this 
kind of engagement, which has 87 places to store bicy-
cles for free, as well as a sink, storage lockers and a tool 
table for small bicycle repairs. Located near large ave-

nues, the mall, through this initiative, contributes to the 
cause of urban mobility in São Paulo. The same project 
also collaborates with the conservation of the surroun-
dings and improvements of the space through the main-
tenance of the footbridge that connects the project to 
important commercial buildings of Avenida Chucri Zain-
dan, including Morumbi Corporate.

ParkShopping in turn, is waiting for the Regional Admi-
nistration to approve the process of building a footbridge 
that will link the project to the neighboring housing com-
plex that is home to more than 11,000 residents. 

In RibeirãoShopping, a modern medical center with 
more than 30 clinicians, a hospital, an imaging center, 
a clinical analysis laboratory, an auditorium, a café and 

a study center were inaugurated, bringing an innovati-
ve concept of healthcare services. More information on 
page 37).

As part of its construction plan, Parkshopping Canoas car-
ried out, in less than two years, a 2.7km road construction 
project, at a total cost of R$ 8 million, to provide greater 
mobility for the region, where the traffic demand increa-
sed as a result of the development and the new residential 
buildings that were built in the surroundings.

At Pátio Savassi, a large dock with maneuvering area and 
spaces for three large trucks, two medium-sized trucks 
and a small car were created, facilitating the process of 
loading and unloading and removing the congestion on 
the streets around the project.

1 -  Multiplan’s investments in infrastructure are divided into: commercial (such as invest-
ments in the streets around the shopping centers, a bike path, a medical center, etc.) 
and pro bono (improvements in the surrounding areas for the good of local residents, 
leisure and the community).

   GRI 203-1, GRI 103-2, GRI 103-3,  
Material theme: Investment in infrastructure
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environmental dimension

Energy  
Management

Committed to good energy efficiency practices in its 
projects, Multiplan uses the Free Energy Market in all its 
malls, with contracts signed up to 2020.

In 2017, it was possible to see positive results in the 
projects as a result of actions and procedures to re-
duce consumption and energy costs, such as constant 
adjustments in building automation systems, retrofit of 
equipment, restudy of processes and use of equipment 
and accessories that reduce energy consumption from 
the use of LED lighting.

The results compared to the year 2016 were positi-
ve. BarraShopping, for example, reported a reduction 
of 39%; with ParkShoppingCampoGrande, 28%; Dia-
mondMall, 27%; and ShoppingAnáliaFranco, 10%.

   GRI 302-1, GRI 302-4, GRI 103-2, GRI 103-3,  
Material theme: management of energy consumption

designed with sustainable energy in mind, parkshopping 
Canoas, opened in late 2017, was inspired in nordic 
architecture and design, with lots of natural light, several 
photovoltaic trees that use solar energy to illuminate 
the parking lot at night and charge the cell phones in 
the stations.

In 2017, Multiplan malls consumed a total of 1,080,929.68 GJ of electricity from electricity, a decrease of 12% compa-
red to the previous year.

Electricity Consumption (GJ)
project 2015 2016 2017
ShoppingAnáliaFranco 101,263.32 91,783.94 82,754.68
ParkShoppingBarigüi 64,391.94 63,320.00 60,360.83
BarraShopping 205,490.79 204,278.88 124,245.36
BarraShoppingSul 48,191.30 44,110.26 50,758.94
BH Shopping 95,462.95 92,045.92 86,068.46
ParkShoppingCampoGrande 69,159.79 61,688.36 44,321.77
DiamondMall 67,160.76 64,844.54 47,063.08
JundiaíShopping 51,645.42 47,306.12 48,890.26
MorumbiShopping 76,544.67 66,629.99 61,778.46
ParkShopping 98,280.00 98,136.00 92,089.00
Pátio Savassi 44,218.00 42,311.47 41,721.32
RibeirãoShopping 113,455.51 105,412.72 101,113.13
ShoppingSantaÚrsula 41,858.42 35,823.96 32,811.51
ParkShoppingSãoCaetano 65,777.51 62,071.00 59,386.38
ShoppingVilaOlímpia 68,864.40 65,289.48 63,397.19
VillageMall 56,867.46 54,356.40 55,914.20
New York City Center 23,754.24 24,281.00 23,745.12
ParkShopping Canoas 0 1,689.60 4,509.99
Total 1,292,386.48 1,225,379.64  1.080.929.68
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Emissions management
In 2017, in partnership with Draxos Consultoria e Gestão 
Ambiental Ltda, Multiplan produced, for the third conse-
cutive year, its Inventory of Greenhouse Gas Emissions 
(GHG), developed according to the specifications of the 
Brazilian GHG Protocol Program: Accounting, Quantifica-
tion and Publication of Corporate Inventory of Greenhouse 
Gas Emissions.

This inventory refers to the period 2016 and includes the 
22 units that are an active part of the company (18 sho-
pping centers, two commercial condominiums and offices 
in Rio and São Paulo), as well as the activities of its offices.
Internationally recognized greenhouse gases regulated by 
the Kyoto Protocol have been taken into account: carbon 
dioxide (CO2); methane (CH4); nitrous oxide (N2O); sulfur 
hexafluoride (SF6); hydro fluorocarbons (HFCs); per fluoro-
carbons (PFCs); and nitrogen trifluoride (NF3).

Total Scope 1 emissions were 1,972.84 tCO2e, 74% lower 
than the emissions for 2015. Scope 2 emissions were re-
duced by 33% and Scope 3 emissions increased by 26%. 
If the total emissions (scope 1, 2 and 3) are included, there 
was a reduction of 24% compared to the total emissions of 
the previous year.

Although there was a decline in the Fugitive Emissions Ca-
tegory of Scope 1, caused by a decrease in the number of 
refills on air conditioners and by the replacement of re-
frigerant gases, the major factor that drove the decline in 
total emissions was the reduction in Scope 2 emissions, 
which accounted for 54% of the total. The reduction in the 
consumption of electric energy can be attributed to the set 
of coordinated actions that since 2015 have driven the im-
provement in the management of energy consumption.

   GRI 305-1, GRI 305-2, GRI 305-3, GRI 305-5

2014 2015 2016

40,050.50

total emissions  - scope 1, 2 
and 3 (tCo2e) 

52,979.26
61,247.54

2014 2015 2016

1,972.84

direct GhG  emissions -  
scope 1 (tCo2e)

7,594.98
10,078.30

2014 2015 2016

21,811.23

indirect GhG  emissions - 
scope 2 (tCo2e)

32,479.3733,617.38

2014 2015 2016

16,266.43

other indirect GhG  emissions 
- scope 3  (tCo2e)

12,904.92
17,551.86

2014 to 2015: -13%
2015 to 2016: -24%
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Operating Limits
Scope 1 and 2

•  sources of Combustion - stationary and mobile emissions

The main sources of emissions from combustion are the 
stationary engines used in almost all the malls, which use, 
for the most part, commercial diesel fuel. According to 
the Brazilian GHG Protocol Program, “all diesel fuel sold 
in Brazil has a fraction of biodiesel (Law 11.097, dated 
1/13/2005) and all Brazilian gasoline also has a variable 
fraction of biogenic fuel, in this case, or ethanol.” Therefo-
re, the inventory presents separately the emissions from 
burning fossil fuels (scopes 1, 2 and 3) and the biomass 
contained in them. In this way, emissions from biogenic 
fuel are not added to the total amount of emissions.

It should be noted that, due to the activities of the malls, Mul-
tiplan’s combustion emissions do not amount to a significant 
volume in comparison with other sectors of the economy.

•  fugitive emissions

The use of gases such as PFCs and HFCs in air conditio-
ners, CO2 in fire extinguishers and low levels of SF6 in elec-
tric circuit breakers was accounted for. The emissions of 
R-22 (chlorodifluoromethane) gas used in air conditioners 
contain GWP 1,810 and were broken down as non-Kyoto 
gases and were not added to the total emissions.

•  purchase of electricity  
(national interconnected system - sin)

All units reported the consumption of electricity purcha-
sed from the SIN during the year. The purchase is made 
in the long term as a strategy to reduce the financial cost 
and, consequently, tenants’ condominium cost. 

Scope 3

•  Downstream transportation and distribution (transpor-
tation of waste)

•  Upstream transportation and distribution (freight and 
receipt of materials)

•  Corporate air travel 
•  Solid waste 
•  Displacement of employees (home-to-work travel)
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Water management
In 2017, Multiplan’s projects used 2,043,319.18m³ of grou-
ndwater and municipal water, presenting a reduction of 6% 
in total consumption compared to 2016 and 2015.

   GRI 303-1, GRI 303-3, GRI 306-1

2015 2016 2017

2,043,319.182,084,575.002,167,497.50

total consumption of water  
(groundwater and municipal)

2015 to 2017: -6%

Consumption of water by source type  

project
Groundwater Water  (m³) municipal Water supply  (m³)

2015 2016 2017 2015 2016 2017

ShoppingAnáliaFranco1 133,812.00 164,669.00 178,475.00 346.00 838.00  -

ParkShoppingBarigüi  - -  - 120,912.00 113,530.00 109,650.00

BarraShopping  - -  - 297,932.00 287,482.00 190,321.00

BarraShoppingSul  -  -  - 120,707.00 113,196.00 113,558.00

BH Shopping 142,408.00 124,160.00 120,201.00 18,957.00 21,457.00 23,216.00

ParkShoppingCampoGrande  - - - 78,946.50 68,905.00 73,952.00

DiamondMall 26,072.00 22,325.00 22,865.00 77,612.00 64,747.00 56,241.90

JundiaíShopping  - -  - 74,946.00 72,268.00 77,039.00

MorumbiShopping  - - - 204,842.00 198,210.00 211,628.00

ParkShopping  - -  - 147,735.00 156,881.00 155,918.00

Pátio Savassi  -  -  - 54,813.00 60,157.00 68,900.00

RibeirãoShopping2 134,041.00 123,496.00 92,960,28 38,370.00 40,636.00 81,996.00

ShoppingSantaÚrsula 61,835.00 49,701.00 38,379,00 1,172.00 998.00 1,487.00

ParkShoppingSãoCaetano  - - - 100,177.00 102,949.00 101,641.00

ShoppingVilaOlímpia  - 26,075.00 52,524,00 86,113.00 64,228.00 37,968.00

VillageMall 76,630.00 80,958.00 103,565,00 90,519.00 53,729.00 45,642.00

New York City Center - - - 78,600.00 72,980.00 75,789.00

ParkShopping Canoas - - - -  - 9,403.00

Total 574,798.00 591,384.00 608,969.28 1,592,699.50 1,493,191.00 1,434,349.90

1 – Beginning in 2017, 100% of the water consumption of ShoppingAnáliaFranco was underground water.
2 -  In 2017, there was a reduction in underground water consumption of RibeirãoShopping because of the lowering of the water table and consequently 

there was an increase in the consumption of water from municipal water supply.
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The management of water consumption in Multiplan’s 
projects is carried out in a manner that is consistent with 
local realities, current legislation and always in a way that 
attends to sustainability and is in line with the conscious-
ness-raising actions promoted by the company.

At ParkShopping Canoas, consumption accounting began 
with its opening in November 2017, which is why numbers 
in the following year will be larger. Some initiatives are al-
ready anticipated, such as the goal of a 10% reduction in 
water consumption, the use of an artesian well to supply 
the cooling towers of the Water Cooling Center (WCC) and 
the cooler for the skating rink, in addition to the installation 
of efficient flow reducers in bathroom faucets.

The positive results of ShoppingVilaOlímpia’s artesian 
well, which supplies about 60% of its water needs, encou-
raged the company to drill a new well that should be ready 
by 2018, in order to provide self-sufficiency in water con-
sumption. The increase in consumption registered in rela-
tion to 2016 was due to a defect in the hydrometer during 
the first months of the year, distorting the recording of the 
readings in the period. In addition, there was an increase 
in the volume of purges in the WCC due to the descaling 
observed in the condensers of the coolers and the cooling 
towers. The problems were all resolved.

In Pátio Savassi, a well is also planned to supply part of the 
local water requirements. The focus of management in the 
center refers to the employees’ awareness of the use of 
water in daily routines, reducing the frequency of washes 
from outside areas and parking lots. Also with a similar 
process is the DiamondMall, which has improved the con-
sumption of cooling towers and diminished the number of 
daily cleanings of the parking lot and other areas.

At the same time, a rainwater harvesting system is a fe-
ature of ParkShoppingSãoCaetano, which is able to take 
advantage of collected rainwater to irrigate gardens and 
wash the entryways, glass roofs and shop fronts. Although 
97% of the water used by the project comes from the mu-
nicipal supply system, the initiative has brought effective 
results to reduce water consumption. In addition, the mall 
is seeking the approval of the Department of Water, Sewa-
ge and Energy from the water from its well and recycled 
water to supply toilets, urinals and the cooling tower.

ParkShoppingBarigüi, besides having a rainwater collec-
tion system, makes constant checks and adjustments on 
flushing devices in toilets. BarraShoppingSul and Ribei-
rãoShopping promote conscious consumption throughout 
the mall and are also moving forward with a similar rainwa-
ter harvesting system.

In addition to employee awareness campaigns, BH Sho-
pping is constantly looking for solutions such as the use of 
aerators in water faucets, automatic hydraulic and faucets 
and the constant monitoring of water activated devices.
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ParkShoppingCampoGrande, through a specialized out-
sourced company, treats 100% of the sewage and treat-
ment of water for reuse in bathrooms (toilets), irrigation 
and in the cooling tower. In this context, 39% of the local 
water consumption comes from municipal water supply 
and 61% come from the Water Treatment Plant itself and 
from water tanker trucks.

After evaluating several studies and scenarios, ShoppingA-
náliaFranco plans to create a sewage treatment plant and 
an operational recycling system in 2018, with the prospect 
of reducing water consumption by approximately 50,000 
m³ of water per year. In ParkShopping there is also a plan 
for water recycling systems, aiming to reuse 40% of the 
water volume, similar to what is already occurring in Jun-
diaíShopping, where waste water is collected, treated and 
reused for toilets.

project

volume of 
recycled or 
reutilized 

water  
(m3)

percentage 
of recycled 
or reutilized 

water  
(%)*

BarraShopping 67,031.00 35

ParkShoppingCampoGrande 68,040.00 36

JundiaíShopping 3,153.40 4

RibeirãoShopping 22,310.46 13

*  Basis for calculation: total water consumed by the mall/total of 
recycled and reused water.

   GRI 303-3

Water sources affected by water used by the 
malls:

Cantareira and alto tietê (parkshoppingsãoCaetano) sys-
tem: with a total annual volume of 1.269 billion m³, this 
system serves 6.5 million people. 

the Guandu hydrographic basin (parkshoppingCampo-
Grande): responsible for supplying the water needs of nine 
million people in the city of Rio de Janeiro, this is the largest 
source of water in the region with a volume of 4,060,800 m³.

hydrographic basin if the rio das velhas (bh shopping): 
located in the state of Minas Gerais, this water source has 
a drainage area of 29.173 km2.

Guarani acquifer (shoppingsantaÚrsula): with an accu-
mulated volume of 37,000 km3 and an estimated area of 
1,087,000 km2, this subterranean and transnational water 
body covers part of the territories of Argentina, Brazil, Pa-
raguay and Uruguay. 

Cristalino acquifer (shoppinganáliafranco)1: with an area 
of about 61,312 km², this aquifer supplies the development 
almost entirely. 

Regarding water disposal, the largest volume of effluents 
from shopping malls comes from domestic sewage, from 
hand washing, toilet discharges, urinals, showers, washing 
and sanitizing of food, among others. Most malls discard 
their sewage directly into the public networks.

In order to minimize the amount of waste water discar-
ded into the system, many of the projects have installed 
specific and functional systems, such as faucets and dis-
charges of electronic-driven urinals, flow reducers, and 
low-disc air-conditioning treatment systems.

Since most of the water used in the cooling towers is 
evaporated, there is no water disposal from this source.

The water sources affected by the disposal of 
water from shopping malls are:

rio barigui (parkshoppingbarigüi): reinwater is discharged 
into the river which is approximately 67 km long.

riacho Cabuçu (parkshoppingCampoGrande): located 
next to the mall, the river in a source 10,000 m³ in size of and 
receives surface drainage and treated water from the sewage 
treatment plant (ETE) of the project.

rio pardo (shoppingsantaÚrsula): the disposal of sewage, 
after passing through the ETE, is done in Rio Pardo, whose 
extension is 573 km. 

   GRI 303-2    GRI 306-5

1 - In the 2016 Sustainability Report a volume 164,669 m³ for the Crys-
talline Aquifer was reported. However, this value refers to the water con-
sumption by ShoppingAnáliaFranco from that source and not the size 
of the source itself.
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Management of materials and waste
Due to the large number of people circulating through Multi-
plan’s projects, the amount of materials made available is high, 
especially with regard to restroom hygiene. In 2017, a total of 
599.50 tons of paper towels were consumed (12% less than in 
2016), 403.66 tons of toilet paper (9% more than in 2016) and 
103,000 liters of soap (2% less than in 2016).

The variation of the consumption in the malls is mainly due to the 
flow of people who pass through the establishments. Compared 
to the previous year, the Pátio Savassi, for example, although it 
presented a reduction of 14% in the use of paper towels, saw a 
25% increase in the consumption of toilet paper, reflecting popu-
lar festivities, including at Carnival time, in the vicinity of the mall.

In RibeirãoShopping, there was an increase due to the inaugu-
ration of the 9th expansion of the venture, the Medical Center, 
which led to higher visitor flows and hence more supply of these 
materials.

At ParkShoppingSãoCaetano there was a reduction of 5.8 tons 
of paper towel due to the exchange of paper, which, went from 
quadruple to double sheet, significantly reducing the weight of 
the material.

In ShoppingSanta Ursula, as well as in the other malls, environ-
mental awareness campaigns are carried out for the clients throu-
gh stickers for conscientious consumption. Paper and soap dis-
pensers also have been swapped for more economical models.

   GRI 301-1, GRI 301-2, GRI 103-2, GRI 103-3, Material 
theme: environmental campaigns in shopping centers

Total consumption of principal materials
 2016 2017
Paper towels (t) 682.64 599.50
Toilet paper (t) 371.58 403.66
Liquid soap (‘000 liters) 105 103

Consumption of principal materials

project

renewable materials non-renewable materials

paper towels (t) toilet paper (t) liquid soap (liters)

2016 2017 2016 2017 2016 2017

ShoppingAnáliaFranco 30.00 29.40 29.61 29.70 12,000.00 12,000.00

ParkShoppingBarigüi 37.30 24.83 22.40 21.03 5,760.00 5,140.00

BarraShopping1 234.22 179.75 55.68 110.20 11,289.00 11,952.00

BarraShoppingSul2 24.18 20.66 22.65 23.49 1,220.00 1,250.00

BH Shopping 35.05 28.10 26.50 23.30 6,720.00 5,520.00

ParkShoppingCampoGrande 22.00 24.57 14.50 13.96 10,400.00 9,400.00

DiamondMall 17.06 27.16 31.01 15.95 7,680.00 5,360.00

JundiaíShopping 17.68 18.79 11.80 12.17 3,240.00 5,200.00

MorumbiShopping 76.70 55.80 42.08 39.37 7,804.00 8,341.20

ParkShopping 34.56 28.08 23.90 27.69 6,485.00 6,632.00

Pátio Savassi 16.16 13.83 9.48 11.83 4,420.00 3,800.00

RibeirãoShopping 26.25 34.26 25.34 25.39 9,600.00 9,800.00

ShoppingSantaÚrsula3 9.20 8.04 5.14 5.55 1,178.00 1,428.00

ParkShoppingSãoCaetano 31.55 25.75 15.55 15.83 4,777.60 6,534.00

ShoppingVilaOlímpia 22,.95 25.84 19.14 19.27 4,906.00 4,456.00

VillageMall 17.59 16.39 7.90 6.88 4,020.00 3,360.00

New York City Center 30.19 36.81 8.90 1.15 3,660.00 2,448.00

ParkShopping Canoas 0.00 1.44 0.00 0.90 0.00 400.00

Total 682.64 599.50 371.58 403.66 105,159.60 103,021.20

1 -  Due to the considerable increase in the flow of people in 2017, the consumption of liquid soap and toilet paper in BarraShopping increased.
2 -  The amount of BarraShoppingSul’s consumption of liquid soap, published in the Sustainability Report 2016, is incorrect. The value of 5,527 liters was 

adjusted to 1,220 liters.
3 -  The amount of consumption of liquid soap of ShoppingSanta Ursula, published in the Sustainability Report 2016, is incorrect. The value of 11,780 

liters was adjusted to 1,178 liters.
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In 2017, BH Shopping produced 86.56 tons of organic ferti-
lizer that, generated in the company itself, serves as a com-
pound for the management and conservation of the green 
areas that the mall adopts in its neighborhood. Currently, 
95% of the site’s organic waste is transformed into fertilizer 
through this efficient composting system, which has been 
improved over time, which is why production increased by 
15% over the previous year. In the same way, DiamondMall’s 
organic waste management project, which in the year 2017 
delivered 61.74 tons of this waste to compost.

RibeirãoShopping will try to use biodegradable bags 
made from recycled material in marketing campaigns. At 
ParkShoppingBarigüi, in 2017, 18% of the bags used were 
made from this material.

Waste disposal

The disposal of waste in Multiplan projects follows the gui-
delines established by the National Policy on Solid Waste 
(Law 12.305/10) and the Selective Collection in Shopping 
(Law 12.528/07). The company also participates in the im-
plementation of the Solid Waste Management Program 
(PGRS), which guarantees awareness and a correct destina-
tion for discarded materials, both in shopping malls and in 
administrative areas.

In 2017, waste disposal increased by only 2% over the pre-
vious year: from 29,318.20 tons to 29,772.16 tons.

The main waste sent for recycling consists of: paper, cardbo-
ard, plastic, glass, iron, aluminum and light bulbs. The waste 
destined sent to landfills is organic waste.

   GRI 301-2

   GRI 306-2

at villagemall, there was a 275% increase in the 
amount of waste used for recycling due to the 
implementation of separate trash cans in the food 
court (common trash, recyclable and cans) and the 
training given to employees and shopkeepers on the 
separation of recyclable waste.
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project
recycled waste (t) sanitary landfills (t)

2015 2016 2017 2015 2016 2017

ShoppingAnáliaFranco 440.92 431.47 453.32 1,768.85 1,819.71 1,842.76

ParkShoppingBarigüi 390.47 357.74 387.86 1,350.00 1,420.00 1,347.99

BarraShopping1 615.00 367.58 685.30 15,141.00 2,942.07 3,990.10

BarraShoppingSul2 329.19 329.14 310.40 1,416.13 1,298.40 1,323.80

BH Shopping 327.41 302.36 331.31 1,783.60 1,535.82 1,640.29

ParkShoppingCampoGrande 132.38 162.22 186.97 1,419.84 1,197.43 1,122.33

DiamondMall 110.00 36.62 87.33 1,412.82 996.52 958.36

JundiaíShopping 203.32 196.30 214.33 981.71 909.73 983.52

MorumbiShopping 1,070.93 900.49 879.04 3,283.52 3,042.08 2,994.96

ParkShopping 409.21 405.38 372.08 1,929.30 1,746.87 1,755.99

Pátio Savassi 100.99 120.35 117.60 895.59 831.50 852.10

RibeirãoShopping 422.42 381.35 397.70 1,352.40 1,247.85 1,303.83

ShoppingSantaÚrsula 142.18 424.92 105.70 477.24 318.18 287.21

ParkShoppingSãoCaetano 261.58 283.78 309.39 1,514.48 1,457.85 1,447.36

ShoppingVilaOlímpia 230.09 210.88 233.18 1,478.88 1,395.74 1,427.77

VillageMall 129.75 39.26 147.24 936.05 764.80 724.02

New York City Center 0.08 5.25 35.40 7,720.00 1,438.56 493.20

ParkShoppingCanoas - - 22.42 - - -

Total 5,315.92 4,955.09 5,276.57 44,861.41 24,363.11 24,495.59

1 -  After the implementation of the PGRS, the BarraShopping and New York City Center waste disposal data for 2017 are more assertive and consistent 
compared to previous years.

2 -  The total waste discarded and collected for recycling, published in the 2015 and 2016 reports, for BarraShoppingSul was corrected in this report, 
after a data review by the mall.
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Biodiversity management 
Through a series of initiatives for preservation and positive in-
tervention in the local environment, Multiplan promotes green 
and leisure areas located in the vicinity of its projects.

ParkShopping Canoas, for example, invested R$ 19 million in 
the expansion of Getúlio Vargas Municipal Park, which is lo-
cated in front of the project. Besides being a preservation area 
that shelters more than 120 species of birds, the park has a 
dancing water fountain, a children’s playground area, gym equi-
pment and lighting with LED lamps. The benefits extend to ad-
jacent areas, since Multiplan has promoted the construction of 
two redeveloped and widened roadways and a new signage for 
the surrounding area.

RibeirãoShopping revitalized the Parque das Artes with the 
construction of a large internal running track and a walkway, be-
sides the events area, bridges and walkways, treated eucalyptus 
benches, men’s and women’s restrooms with accessibility, wa-
ter fountains and trash cans for selective waste collection. The 
revitalization plan also included a comprehensive landscaping 
project that planted native trees on the site.

The area surrounding the ParkShoppingCampoGrande has 
also been reforested, and, since 2013, the area undergoes annu-
al maintenance with control of the replanted area in accordance 
with current legislation. The same program is run by VillageMall, 
which, located in an area near the Lagoa da Tijuca, had an envi-
ronmental impact on the area, subsequently mitigated through 
reforestation of an adjacent mangrove swamp and other areas.

The four projects described above are located close to protec-
ted areas or with a high biodiversity index, which does not occur 
in other Multiplan shopping centers.

   GRI 102-11, GRI 304-1, GRI 304-3 Projects located in protected areas

area size m² location

ParkShoppingBarigüi

Native forest 14,960

Curitiba – PR
Preservation Area 1 7,470

Preservation Area 2 10,500

Preservation Area 3 3,270

Projects adjacent to protected areas and/or with a high degree of biodiversity 

area size m² location

ParkShoppingBarigüi

Parque Barigui 1,400 Curitiba - PR

RibeirãoShopping

Parque das Artes 68,000 Ribeirão Preto - SP

ParkShopping Canoas

Parque Getúlio Vargas 28,000 Canoas - RS
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   GRI 102-55

GRI 101: FOUNDATION 2016

General disClosure

GRI 102: GENERAL 
DISCLOSURES

2016

ORGANIZARIONAL PROFILE
GRI 102-1 Name of the organization.  10  
GRI 102-2 Activities, brands, products and services.  10, 14  
GRI 102-3 Location of headquarters.  102  
GRI 102-4 Location of operations.  10  
GRI 102-5 Ownership and legal form.  10  
GRI 102-6 Markets served.  12  
GRI 102-7 Scale of the organization.  10  

GRI 102-8 Information on employees and other workers.  79

Information unavailable: Each shopping center 
monitors its indicators individually. Thus, at 
present, it is not possible to report all the 
quantitative data required in GRI 102-8 (total 
number of employees per employment contract 
and gender, total number of employees per 
employment contract and region, and total 
number of employees by type of employment 
and genre). However, the company reports 
the total number of employees (own and third 
parties), by gender and by enterprise.

GRI 102-9 Supply chain.
Information unavailable: As a shopping mall 
construction and management company, Multiplan 
does not have a fixed supplier chain

GRI 102-10 Significant changes to the organization and its supply chain.  73  
GRI 102-11 Precautionary Principle or approach. 96  
GRI 102-12 External initiatives.  77  
GRI 102-13 Memberships of associations.  13  
STRATEGY
GRI 102-14 Statement from senior decision-maker.  3  
GRI 102-15 Key impacts, risks, and opportunities.  3  
ETHICS AND INTEGRITY
GRI 102-16 Values, principles, standards, and norms of behavior. 67, 73
GOVERNANCE 
GRI 102-18 Governance structure. 70
STAKEHOLDER ENGAGEMENT
GRI 102-40 List of stakeholder groups.  7
GRI 102-41 Collective bargaining agreements.  79
GRI 102-42 Identifying and selecting stakeholders.  7
GRI 102-43 Approach to stakeholder engagement.  7
GRI 102-44 Key topics and concerns raised.  7

GRI Standards Disclosure Page in the report and observations Omissions
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GRI 102: GENERAL 
DISCLOSURES

2016

REPORTING PRACTIC

GRI 102-45 Entities included in the consolidated financial statements.  6

GRI 102-46 Defining report content and topic Boundaries.  7

GRI 102-47 List of material topics.  7

GRI 102-48 Restatements of information.  7

GRI 102-49 Changes in reporting.  7

GRI 102-50 Reporting period.  6

GRI 102-51 Date of most recent report.  6

GRI 102-52 Reporting cycle.  6

GRI 102-53 Contact point for questions regarding the report.  6, 102

GRI 102-54 Claims of reporting in accordance with the GRI Standards.  6

GRI 102-55 GRI Content Index.  98

GRI 102-56 External assurance.  6

material themes

INVESTMENT IN INFRASTRUCTURE

GRI 103: MANAGEMENT  
APPROACH 2016

GRI 103-1 Explanation of the material topic and its Boundary.  7

GRI 103-2 The management approach and its components.  85

GRI 103-3 Evaluation of the management approach.  85

GRI 201: ECONOMIC 
PREFORMANCE 2016 GRI 201-1 Direct economic value generated and distributed.  75

GRI 203: INDIRECT 
ECONOMIC IMPACTS 2016

GRI 203-1 Infrastructure investments and services supported.  85

GRI 203-2 Significant indirect economic impacts.  10, 18

MANAGEMENT OF THE CONSUMPTION OF ENERGY

GRI 103: MANAGEMENT  
APPROACH 2016

GRI 103-1 Explanation of the material topic and its Boundary.  7

GRI 103-2 The management approach and its components.  87

GRI 103-3 Evaluation of the management approach.  87

GRI 302: ENERGY 2016
GRI 302-1 Energy consumption within the organization.  87

Information unavailable: Each shopping center 
monitors their indicators individually. Thus, 
at present, it is not possible to consolidate 
the quantitative data required such as total 
consumption of fuel for heating, refrigeration 
and steam.

Reduction of energy consumption.  87

GRI Standards Disclosure Page in the report and observations Omissions
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ENVIRONMENTAL CAMPAIGNS IN THE SHOPPING CENTERS

GRI 103: MANAGEMENT  
APPROACH 2016

GRI 103-1 Explanation of the material topic and its Boundary.  7

GRI 103-2 The management approach and its components.  91

GRI 103-3 Evaluation of the management approach.  91

GRI 413: LOCAL 
COMMUNITIES 2016 GRI 413-1 Operations with local community engagement, impact assessments, and 

development programs.  83

DONATION CAMPAIGNS IN THE SHOPPING CENTERS

GRI 103: MANAGEMENT  
APPROACH 2016

GRI 103-1 Explanation of the material topic and its Boundary.  7

GRI 103-2 The management approach and its components.  83

GRI 103-3 Evaluation of the management approach.  83

GRI 413: LOCAL 
COMMUNITIES 2016 GRI 413-1 Operations with local community engagement, impact assessments, and 

development programs.  83

speCifiC indiCators

ENVIRONMENTAL SERIES

GRI 301: MATERIALS 2016
GRI 301-1 Materials used by weight or volume.  91

GRI 301-2 Recycled input materials used.  91, 94

GRI 303: WATER 2016

GRI 303-1 Water withdrawal by source.  89

GRI 303-2 Water sources significantly affected by withdrawal of water.  92

GRI 303-3 Water recycled and reused.  89, 92

GRI 304: BIODIVERSITY 
2016

GRI 304-1 Operational sites owned, leased, managed in, or adjacent to, protected areas and 
areas of high biodiversity value outside protected areas.  96

GRI 304-3 Habitats protected or restored.  96

GRI 305: EMMISSIONS 
2016

GRI 305-1 Direct (Scope 1) GHG emissions.  88

GRI 305-2 Energy indirect (Scope 2) GHG emissions.  88

GRI 305-3 Other indirect (Scope 3) GHG emissions.  88

GRI 305-5 Reduction of GHG emissions.  88

GRI 306: EFFLUENTS AND 
WASTE 2016

GRI 306-1 Water discharge by quality and destination.  89

GRI 306-2 Waste by type and disposal method.  94

GRI 306-5 Water bodies affected by water discharges and/or runoff.  92

GRI 307: ENVIRONMENTAL 
COMPLIANCE 2016 GRI 307-1 Non-compliance with environmental laws and regulations.

In 2017, BarraShoppingSul received a fine in an 
administrative process applied by the Municipal 
Secretariat of the Environment (SMAM), 
because the level of phosphorus parameter did 
not meet the standards for the ETE (already 
deactivated). The amount of the fine was R$ 
20,000.00.

GRI Standards Disclosure Page in the report and observations Omissions
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SOCIAL SERIES

GRI 403: OCCUPATIONAL 
HEALTH AND SAFETY 2016

GRI 403-1 Workers representation in formal joint management–worker  81

GRI 403-3 health and safety committees.  80

GRI 403-4 Workers with high incidence or high risk of diseases related to their occupation.  80

GRI 404: TRAINING AND 
EDUCATION 2016 GRI 404-1 Average hours of training per year per employee  81

Information unavailable: Shopping centers 
monitor their indicators individually. Therefore, 
at the moment, it is not possible to report all the 
quantitative data required in the indicator.

GRI 406: NON-
DISCRIMINATION 2016 GRI 406-1 Incidents of discrimination and corrective actions taken.  80

GRI 412: HUMAN RIGHTS 
ASSESSMENT

2016

GRI 412-2 Employee training on human rights policies or procedures.
Information unavailable: There were no 
employee training courses on human rights 
policies or procedures in 2017.

GRI 412-3 Significant investment agreements and contracts that include human rights clauses 
or that underwent human rights screening.  80

GRI 416: CUSTOMER 
HEALTH AND SAFETY 2016 GRI 416-1 Assessment of the health and safety impacts of product and service categories.  80

GRI 417: MARKETING AND 
LABELING 2016 GRI 417-3 Incidents of non-compliance concerning marketing communications. No cases of non-compliance were recorded in 

2017.

GRI 418: CUSTOMER 
PRIVACY 2016 GRI 418-1 Substantiated complaints concerning breaches of customer

privacy and losses of customer data.
There were no recorded and substantiated 
claims in 2017.

GRI 419: SOCIOECONOMIC 
COMPLIANCE 2016 GRI 419-1 Non-compliance with laws and regulations in the social and economic area. There were no recorded and substantiated 

claims in 2017.

GRI Standards Disclosure Page in the report and observations Omissions
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For information, suggestions, criticisms or comments, please contact the Investor Relations Department:  
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